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Introduction to Andy and SEO

I wrote this book as I wanted to put together a guide to Search Engine

Optimisation (SEO) with a series of pages to show how to do SEO.

I am also looking for work to hopefully help you and your business gain

significant website traffic from people actively searching for your "thing".

This is a guide to discovering and promoting your thing, especially in the

search engine formerly known as Google.

To get in contact, call me on (+44) 07970 807930,
email andy@hireandy.co.uk, or visit:
• https://hireandy.co.uk
• https://ilminster.net
• https://X.com/andylondon
• https://www.facebook.com/groups/seoukseo

mailto:andy@hireandy.co.uk
https://hireandy.co.uk
https://ilminster.net
https://X.com/andylondon
https://www.facebook.com/groups/seoukseo
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Chapter 1 – Your SEO Roadmap
Search Engine Optimization (SEO) is the art and science of helping your website appear higher in search engine results, so
more people can discover your business and connect with your offerings. For small businesses, charities, and local services,
good SEO means showing up when customers need you—bringing more qualified visitors, leads, and sales without paying
each time someone clicks.

What Does “Good” SEO Look Like?
A well-optimized site is easy for both search engines and real users to navigate. It loads quickly, features clear navigation,
and answers customer questions better than the competition. When Andy’s team worked with ilminster.net, they focused on
optimizing local keywords, cleaning up technical errors, and adding descriptive titles—resulting in more visitors from people
searching for “Ilminster local news” and community services. For allotmentandy.github.io, the focus was rich, helpful content
and mobile-friendly layouts for gardening enthusiasts, driving sustained growth in organic visitors. Even an online travel
guide site like londinium.com needed Andy’s expertise in building content silos for London attractions and improving internal
links to boost its authority in search. Taxi firm aquariustaxis.com benefited from local map optimizations and review
management, ranking higher on “Yeovil taxi” and getting more booking inquiries than before.

Step-by-Step SEO With Andy: Your Guide and Mentor
This book breaks down all the tactics Andy uses for success into bite-sized chapters. Each step is designed so you can do the
basics yourself—checking your site speed, writing better page titles, or finding the right keywords. Where things get technical
or time-consuming (like fixing crawl errors or mapping out a local business profile), Andy’s team can jump in and handle
those tasks for you, saving days of frustration and ensuring they’re done right. Throughout each chapter, you’ll find handy
tips for quick wins you can implement and clear “Andy’s Services” boxes offering premium options if you want expert
help—whether it’s a one-time audit, a content blueprint, or ongoing monthly support.

Andy’s Promise: Avoid Costly Mistakes, Get Faster Results
Whether your website is brand new or you’ve struggled with visibility, Andy’s practical roadmap will help you avoid wasted
effort and unlock the full business potential of SEO. The chapter walk-throughs and real-world website examples show exactly
how successful SEO works—and how Andy’s services can accelerate your journey. With Andy as your mentor, you can
confidently tackle search engine optimization, knowing expert help is always available if you need it.

AI PROMPT

"Write me a SEO plan for INSERT URL HERE, what are some easy fixes for the website- include a number of website
summaries for link building of different length and a list of 20 urls for adding free links for seo purposes which focus on
INSERT MAIN KEYPHRASES HERE. Also add a list of where other firms in LOCATION get their links from"
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Chapter 2 – Setting Goals, Benchmarks, and
Analytics
Mastering SEO starts with knowing what success looks like for your business, then measuring your progress with the right
tools. In this chapter, we’ll define goals, conversions, and the key metrics you’ll need to track using Google Analytics and
Search Console. With real-world examples from Andy’s work, you’ll see how data-driven SEO creates real growth, and how
Andy’s services make the process effortless for busy business owners.

Setting Goals: What Do You Want From SEO?
Before you dive into technical fixes or content, decide what you actually want your website to achieve. Are you looking to
increase inquiries, bookings, sales, or simply more local visitors? For ilminster.net, Andy’s goal was to grow traffic from
residents searching for local news and events. If you’re like aquariustaxis.com, you might focus on calls and taxi bookings.
Defining your primary goal helps you configure your analytics dashboards and focus your SEO efforts on what really matters.

Examples of Smart SEO Goals
Increase local visits (as with ilminster.net)
Drive more contact form leads (like aquariustaxis.com)
Boost newsletter signups or downloads
Improve content engagement for a blog (such as allotmentandy.github.io)
Increase bookings or sales (for an e-commerce or service site)

Choosing the Right Benchmarks
Benchmarks let you measure progress and celebrate success. Track these foundational metrics with Google Analytics and
Search Console:

Total website traffic (sessions, users)
Organic search traffic (traffic arriving via search engines)
Click-through rate (CTR) from Google search results
Conversions (leads, calls, bookings, sales)
Keyword rankings for important search phrases

For londinium.com, tracking the number of tourist guide bookings and page views on specific attraction pages helped prove
the real impact of SEO improvements.

Setting Up Google Analytics and Search Console
Follow these steps for essential website measurement:

Create a free Google Analytics account, set up a “property” for your website, and add the tracking code to your site.1.
Create a Google Search Console account. Add your website, verify ownership (via DNS or HTML tag), and submit2.
your sitemap.
Link Search Console with Google Analytics for integrated reporting. This lets you see both user behavior and search3.
data in one place. In your Analytics Admin panel, connect the Search Console property, confirm, and enable data
sharing.

With these linked tools, you can monitor everything from page views to search queries, identify which keywords are driving
leads, and spot technical errors as they occur.

Andy’s Done-For-You Analytics Setup
If setup or configuration sounds overwhelming, Andy offers a “Done-For-You” option. His team can handle account creation,
dashboard setup, and custom monthly reports—all tailored to your goals. For allotmentandy.github.io, Andy implemented
conversion tracking for newsletter signups and article shares; for aquariustaxis.com, he set up call tracking and local map
analytics so the business saw exactly which keywords were converting to phone bookings. With hands-off monitoring and
regular performance updates, you stay focused on business while Andy takes care of the technical details.
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Quick Wins & When To Bring In Andy
Set a single, specific SEO goal before starting.
Install Google Analytics and Search Console as soon as you launch or relaunch your site.
Check your reports weekly to spot trends.
For complex setups, e-commerce tracking, or automating reports, Andy’s team can save you hours and help you avoid
mistakes—so you get actionable insights, not just raw data.

With clear goals and the right data, you’ll know exactly what’s working, what’s not, and where Andy’s expertise can help you
win faster.
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Chapter 3 – Understanding How Search Engines
Think
Search engines like Google are constantly scanning the web to deliver the most relevant results to users, but getting your site
noticed requires understanding their inner workings. This chapter breaks down crawling, indexing, ranking, and the key
factors that influence visibility in simple terms, using examples from Andy's past projects. By grasping these basics, you'll see
why some sites thrive while others get overlooked, and how Andy's expertise can pinpoint fixes tailored to your business.

How Crawling Works: Search Engines Exploring Your Site
Crawling is like a robot librarian walking through an endless library, following links to discover new books (your web pages).
Search engine bots, such as Googlebot, start from known pages and hop to others via hyperlinks, checking your site's
robots.txt file first to see what they can access. They respect crawl budgets—limited time slots based on your site's speed and
quality—so slow or blocked pages might get skipped, wasting opportunities.

For ilminster.net, Andy ensured the site's robots.txt allowed full access to local news sections, enabling bots to crawl and find
fresh community updates efficiently. This led to better discovery of pages about events and services. If your site has thin
content or server issues, like some initial setups on allotmentandy.github.io, crawlers might crawl less frequently—Andy fixed
this by optimizing links and site speed, encouraging more regular visits from bots.

Indexing: Storing Your Content for Search
Once crawled, your pages get indexed, where the search engine analyzes and stores the content in its massive database,
deciding if it's worth keeping. This involves parsing text, images, tags, and structure to understand relevance, while filtering
out duplicates or low-quality elements using signals like canonical tags. Not everything gets indexed—poor mobile-
friendliness or irrelevant content can lead to exclusion.

On londinium.com, Andy tackled indexing issues by adding structured data for London attractions, helping Google store and
recognize pages as authoritative travel guides. This boosted visibility for searches like "best London tours." For
aquariustaxis.com, he cleaned up duplicate location pages, ensuring the bot indexed unique service areas instead of wasting
space on repeats, which improved overall site coverage in Google's index.

Ranking: Determining Your Position in Results
Ranking happens when a user searches, and the engine sorts indexed pages by relevance using over 200 factors, prioritizing
helpful, user-focused content. Top spots go to sites that match search intent, load fast, and earn trust through backlinks and
engagement signals like low bounce rates. It's not just keywords—quality and authority matter most.

Andy applied this for allotmentandy.github.io by enriching gardening posts with expert tips and internal links, elevating
rankings for "allotment tips" queries as the site built topical authority. Similarly, for ilminster.net, focusing on E-E-A-T
(experience, expertise, authoritativeness, trustworthiness) through local author bios helped it rank higher than generic news
sites. Rankings shift with algorithm updates, so ongoing tweaks are key.

Major Ranking Factors You Can Control
Several core elements influence how your site ranks—here's what to prioritize:

Content quality and relevance: Write for users, not just search terms, covering topics deeply.
Page speed and mobile optimization: Fast-loading, responsive sites win user trust and bot favor.
Technical health: Clean URLs, secure HTTPS, and no crawl errors keep things smooth.
Backlinks and authority: Earn links from reputable sites to signal credibility.
User experience: Low bounce rates and high dwell time show your pages deliver value.

For aquariustaxis.com, Andy optimized mobile booking forms and speed, directly improving rankings for "taxi near me" on
phones. On londinium.com, building backlinks from travel blogs amplified authority, pushing pages up for competitive terms.

Andy’s SEO Health Check: Your Custom Roadmap
Understanding these processes is one thing, but applying them to your site is where most get stuck. Andy's "SEO Health
Check" service scans your website for crawl gaps, indexing errors, and ranking weaknesses, delivering a personalized priority
list—like he did for ilminster.net's local crawl boosts or allotmentandy.github.io's content authority build. This 1-2 hour audit
includes actionable steps and estimates time savings, perfect if DIY feels daunting.
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Quick Wins and Next Steps With Andy
Submit your sitemap to Google Search Console to speed up crawling.
Audit your robots.txt to ensure bots can access key pages.
Test one page's mobile speed and fix basics like image compression.
For deeper dives, like full indexing reports or ranking factor analysis, Andy's team handles the heavy lifting—saving
you from trial-and-error and costly oversights.

With this foundation, you're ready to make your site search-engine friendly. Andy's guidance turns theory into results,
whether you tackle it solo or partner for pro-level optimization.
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Chapter 4 – Finding Profitable Keywords With Andy
Keyword research is the foundation of effective SEO. With the right keywords, your site attracts the audience you
want—whether they’re ready to buy, book, or explore. This chapter shows you how Andy finds winning keywords, analyzes
intent and difficulty, and maps out a plan to help each page rank. Using examples from real businesses, you’ll learn the
secrets of successful keyword selection and how Andy’s Keyword Blueprint service can do it all for you.

Step-by-Step Keyword Research: Andy’s Approach

Define Key Topics1.
Start with your site’s main themes and services. For ilminster.net, Andy focused on local news and events, listing
seed topics like "Ilminster news," "community events," and "Somerset updates." For aquariustaxis.com, seed topics
were "Yeovil taxis," "airport transfers," and "local cabs."

Build Seed Keyword Lists2.
Brainstorm the words and phrases your audience might use to find your offerings. With allotmentandy.github.io,
Andy listed gardening basics and allotment tips. For londinium.com, themes included "London attractions," "city
guides," and "historic tours."

Expand With Keyword Tools3.
Use Google Keyword Planner and other tools to find related keywords, search volumes, and competition. For each
seed list, Andy plugged terms like "Ilminster newsletter" and "taxi booking Yeovil" into the tools, uncovering how
often they’re searched and their potential.

Analyze Intent4.
Group keywords by intent: informational (learn), navigational (find), transactional (buy/book), and commercial
(compare/review). Andy mapped "community recycling Ilminster" to informational topics, while "book Yeovil taxi"
had clear transaction intent for aquariustaxis.com.

Check Difficulty and Competition5.
Consider how challenging each keyword may be to rank. Keywords with high competition may require more content
or links. For londinium.com, Andy mixed highly competitive phrases ("London tours") with easier wins ("family-
friendly museums London") for balanced growth.

Select and Assign Keywords To Pages6.
Pick a primary keyword and a few related ones for each page. Andy’s Keyword Blueprint mapped "Ilminster weather
updates" to one news page, "London food tours" to a specific city guide, and "composting tips" to
allotmentandy.github.io’s advice section.

Real Examples: Andy’s Keyword Wins
ilminster.net began ranking for local queries, tripling traffic after Andy implemented specific local event and news
keywords.
allotmentandy.github.io saw noticeable growth after Andy identified long-tail gardening questions and mapped them
to fresh blog posts.
londinium.com’s page on London museums appeared for "best museums in London for tourists," increasing bookings
through refined keyword targeting.
aquariustaxis.com moved up in search for "Yeovil taxi booking" and local "airport transfer" terms, driving more calls
and bookings.

Andy’s “Keyword Blueprint” Service
If keyword research feels overwhelming, Andy’s service provides a full keyword map and content plan for your site. This
ready-made blueprint includes target keywords for every major page, recommended new content, and prioritized
opportunities—customized for your goals and competition. For businesses like aquariustaxis.com and ilminster.net, Andy’s
blueprint has turned scattered content and missed opportunities into a focused SEO strategy.
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Quick Wins and When to Call Andy
Use keyword tools to find both high-volume and easy-win phrases.
Group keywords by user intent before assigning to pages.
Update old content to include fresh, targeted phrases.
Andy’s team can deliver a complete keyword plan, seamless content mapping, and intent alignment—saving you time
and accelerating your search growth.

With smart keyword research, your SEO moves from guesswork to predictable results. Andy’s expertise turns keywords into
real traffic, leads, and business success.
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Chapter 5 – Spying (Ethically) on Competitors
Knowing what your competitors are doing in search helps you shortcut trial and error. In this chapter you will learn how to
see which keywords they target, how they structure content, who links to them, and which special search features they
occupy. Along the way you will see how Andy turns this information into a simple beat-them plan for sites like ilminster.net,
allotmentandy.github.io, londinium.com and aquariustaxis.com.

Why Ethical Spying Matters
Competitor analysis in SEO is not about copying or tricking anyone. It is about learning from what already works in your
market and then doing it better. Ethical spying uses public data you can see in search results, on websites and in legitimate
SEO tools.

When Andy reviewed regional publishers before working on ilminster.net, he did not steal content. Instead he studied their
topics, page structures and headlines to understand what local readers and search engines already responded to. The goal is
always to adapt and improve, not to clone.

Step 1 Identify Your Real Competitors
Your competitors in search are the sites that rank where you want to rank, not just businesses you know in real life. Start by
searching your main services and locations, then list the top ten sites that appear often. Note which are information sites,
which are local businesses and which are big directories.

For aquariustaxis.com, Andy searched phrases like taxi Yeovil and airport transfer Somerset and discovered that national taxi
apps and local directories were just as strong competitors as other taxi firms. For londinium.com, the search results showed
large travel brands and niche bloggers, which changed how Andy positioned the content.

Step 2 Analyze Competitor Keywords
Now look at the words and phrases your competitors are clearly targeting. Read their titles, headings and first paragraphs on
key pages. Notice repeated phrases and location terms. Use SEO tools to see a broader list of keywords they rank for and
where the gaps in your own coverage might be.

Andy used this approach for allotmentandy.github.io by comparing gardening blogs that ranked for queries like how to start
an allotment. He saw competitors winning with detailed how to guides and long question based keywords. This guided new
content on topics such as when to plant potatoes in raised beds that competitors had not covered well.

Step 3 Study Their Content Strategy
Look at what your competitors actually publish. Check how often they add new posts, what formats they use and how long
their main pages are. Ask yourself what questions they answer well and where they are thin or outdated.

For ilminster.net, Andy noticed that competing local sites were slow to cover recurring events and had weak evergreen pages
about services and clubs. By creating better guides to local amenities and keeping event listings fresh, ilminster.net became
the more complete resource and gained search visibility. On londinium.com, Andy organised content into clear themes like
attractions, food and transport after seeing that top ranking travel sites used strong category structures.

Step 4 Review Links and Authority Signals
Backlinks are votes of confidence from other sites. Use SEO tools to see who links to your competitors. Pay attention to local
directories, blogs, news sites and industry resources that mention them. Ask how your site could also earn those links with
useful content or partnerships.

When working with aquariustaxis.com, Andy found that rival taxi firms appeared in several local business directories and
tourism pages where Aquarius was missing. Getting listed in those same places was a quick authority win. For
allotmentandy.github.io, Andy focused on earning links from gardening forums and hobby blogs by sharing genuinely helpful
guides and resources.

Step 5 Assess SERP Features
Search results pages contain more than blue links. Look for featured snippets, local map packs, image results, FAQs and
reviews. Note which competitors appear in these features and what their pages look like.
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For local queries around Ilminster, Andy saw that map listings and review scores dominated the top of the page. This led
ilminster.net and aquariustaxis.com to prioritise accurate business details, strong local profiles and review management. For
londinium.com, Andy targeted featured snippets by structuring pages with clear questions and concise answers about things
to do in London.

Turning Insights Into Action
Collect your findings in a simple table. Include each competitor and columns for keywords, content strengths, weaknesses,
backlinks and SERP features. Then decide three to five clear actions you can take in the next month such as creating one
better guide than a top rival, filling a keyword gap or claiming a missing directory listing.

Andy followed this exact process when planning updates for allotmentandy.github.io. The result was a focused content
schedule that targeted gaps other gardening sites ignored. Small, well planned improvements based on competitor insight
will often out perform big random efforts.

Invite Andy In: The Competitive Audit Package
If this feels like a lot to juggle, Andy offers a competitive audit package that does the heavy lifting for you. He gathers data on
your top competitors, reviews their keywords, content, links and SERP footprint and then turns it into a clear beat them
action plan.

For ilminster.net, Andy’s audit highlighted underused local news topics and missing backlinks from community organisations,
leading to a schedule of stories and outreach that boosted traffic. For aquariustaxis.com, the audit surfaced opportunities in
airport transfer keywords and map visibility that brought in more high value bookings. With Andy’s competitive audit, you get
a practical checklist tailored to your site, showing exactly how to outrank the competition step by step.
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Chapter 6 - Planning Your SEO Site Structure

Summary: A clear site structure helps users navigate easily and helps search
engines understand and index pages effectively. This chapter provides a
practical, step by step approach to designing navigation, URL structure, and
internal linking, with ready to use templates and a path to Andy’s
optimization services.

AI PROMPT

Create optimal site architecture for a Taunton/Ilminster local business website. Design 3-level navigation
(Home/Services/[Service]/Contact), generate keyword-rich URL structure (/local-seo-taunton, /seo-audit-somerset), build
internal linking matrix connecting service pages to case studies/blog posts, and produce sitemap.xml template prioritizing
high-conversion pages.

Quotation

"Your site structure is your SEO skeleton. Poor architecture = poor rankings no matter how good your content. Fix the
foundation first." – Aleyda Solis

Links

Screaming Frog Site Audit Tool
Moz Internal Linking Guide
Ahrefs Silo Structure Guide
Yoast URL Structure Best Practices

Description

Design crawlable, user-friendly site architecture that boosts rankings and conversions. Andy's templates create logical
navigation, keyword-rich URLs and strategic internal linking for ilminster.net style local business sites.

Keywords

site architecture SEO, URL structure best practices, internal linking strategy, silo structure SEO, navigation optimization,
crawlable site structure, keyword rich URLs, sitemap planning, site hierarchy SEO, user flow optimization

Why site structure matters
A well planned site structure acts as a roadmap for both visitors and search engines. Clear navigation guides users to the
most important pages with minimal effort, while logical URL patterns help search engines crawl and rank pages accurately.
When structure aligns with user intent, engagement improves and conversion paths become more obvious. Andy’s site
structure workshop can illuminate how to map your content to user journeys and business goals.

Designing user friendly navigation
Start with a top level that reflects core offerings or topics, then group related pages beneath as submenus. Use descriptive
labels that match user expectations rather than internal jargon. Consistent navigation across all pages reduces friction and
boosts on site dwell time. For example, a site like londinium.com benefits from a broad, intuitive hierarchy that makes it easy
to reach services, case studies, and contact options. Andy offers a hands on site architecture workshop to design a navigation
system tailored to your audience.

URL structure that search engines love
Create clean, keyword informed URLs with a logical hierarchy. Use hyphens to separate words and keep slugs concise while
reflecting page intent. For instance, a service page might use a slug like /seo-audit or /local-seo-tips, ensuring readability for
humans and crawlers alike. Consistency is key: align every URL with the page’s keyword target and its place in the site map.
Andy can help you plan and implement a scalable URL strategy, whether for a simple site or a complex e commerce platform.

https://www.screamingfrog.co.uk/seo-spider/
https://moz.com/learn/seo/internal-link
https://ahrefs.com/blog/silo-structure/
https://yoast.com/seo-friendly-url-structure/
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Internal linking that boosts crawls and conversions
Internal links distribute authority from higher level pages to deeper content and guide users through the site journey. Use
descriptive anchor text that reflects the linked page’s topic. A good mix includes navigation links, contextual in content, and
footer links to important pages like pricing or contact. For ecommerce sites, ensure product category pages link to top selling
products and relevant blog posts to deepen engagement. Andy’s done for you internal linking setup ensures every page earns
its share of link equity and improves user flow.

Practical templates you can use today
Navigation blueprint: Home > Services > Local SEO > Audits > Case Studies > About > Contact
URL blueprint: https://www.yoursite.com/primary-topic/subtopic-page
Internal linking checklist:

Link from category pages to top product or service pages
Include at least one contextual link within each blog post to a related service
Place strategic links in footers to high value pages

Case examples from Andy’s client work
ilminster.net: A local business site that benefited from a clear service category structure and concise URLs, improving
click through and engagement. This approach can be replicated for similar local businesses to boost visibility.
allotmentandy.github.io: A portfolio style site that uses simple navigation and direct paths to projects, making it easy
for search engines to crawl. A similar structure supports higher rankings for project based queries.
londinium.com: An established site with multiple service pages that gained additional clarity through a mapped site
architecture, aiding both user navigation and SERP understanding.
aquariustaxis.com: A transport service site where a logical URL and internal linking plan helped highlight core routes
and services for both customers and search engines.

Upsell opportunities with Andy
Site architecture workshop: A hands on session to map your content, define a scalable navigation, and draft a future
proof URL plan tailored to your business model.
Done for you restructuring: For complex or e commerce sites, Andy can execute a complete restructuring plan, re
organizing content, updating navigation, and migrating URLs with minimal downtime.
Ongoing optimization package: Regular audits of site structure after content additions, ensuring internal links remain
relevant and crawlable and that new pages integrate smoothly into the existing architecture.

Summary checklist
Map core topics and audience intents to a clear navigation plan.
Create a logical, keyword informed URL structure with consistent slugs.
Build a robust internal linking strategy that guides users and passes authority.
Consider a site architecture workshop or done for you restructuring to leverage Andy’s expertise.
Plan for ongoing structure reviews as content and products evolve.
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Chapter 7 - Perfecting Titles Meta Descriptions and
Headings

Summary: This chapter provides ready to use checklists and templates for
crafting powerful title tags, meta descriptions, and on page headings, along
with practical guidance on keyword placement to maximize click through and
rankings. It also introduces Andy’s On-Page Makeover service to optimize
priority pages for maximum impact.

AI PROMPT

Generate 50 optimized title tags, meta descriptions, and heading structures for local service websites. Create variations
using [Keyword] + [Location] + [Benefit] formula, ensure titles under 60 chars, meta descriptions 150-160 chars with
CTAs, logical H1→H3 hierarchies matching user questions from ilminster.net and aquariustaxis.com case studies.

Quotation

"Your title tag controls 90% of SERP real estate. Front-load keywords, solve problems, spark curiosity—get clicked or get
ignored." – Brian Dean

Links

Moz Title/Meta Tag Analyzer Tool
Backlinko On-Page SEO Guide
Yoast Title & Meta Best Practices
Ahrefs Meta Description Optimization

Description

Craft irresistible title tags, compelling meta descriptions and scannable heading structures that boost CTR and rankings.
Andy's On-Page Makeover templates deliver keyword-frontloaded titles and conversion-focused meta ads for ilminster.net
style sites.

Keywords

title tag SEO, meta description optimization, heading hierarchy SEO, CTR optimization titles, on-page SEO checklist,
keyword rich titles, H1 H2 optimization, SERP click through, meta description templates, title tag character limit

The power of precise titles
Titles are the first impression in search results and a key signal to both users and search engines. A strong title clearly
communicates page intent, includes the main keyword near the front, and invites a click without sounding spammy. Andy’s
On-Page Makeover uses proven title formulas to boost CTR while maintaining natural readability for readers.

Meta descriptions that convert
Meta descriptions act as a mini advertisement for your page. They should concisely summarize the page, include a primary
keyword, and feature a compelling call to action. When crafted well, they increase organic click-through rates and set
accurate expectations for visitors. Andy’s team can tailor meta descriptions to align with business goals and user intent.

Headings that guide and optimize
Headings structure content for skimmers and search engines. Use a logical hierarchy from H1 to H3 and beyond, with each
heading incorporating relevant keywords where natural. Well organized headings improve accessibility and help search
engines understand page topics quickly. Andy’s approach includes a heading map that aligns with on page content and
conversion logic.

https://moz.com/meta-tag-analyzer
https://backlinko.com/on-page-seo
https://yoast.com/help/titles-meta-descriptions/
https://ahrefs.com/seo/meta-description
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Template you can copy today
Title template: [Primary Keyword] for [Audience] | [Brand] | Benefit or offer
Meta description template: Discover [primary benefit] for [audience]. Learn [what it solves] with [Brand]. Read more
and take action now.
H1 template: [Primary Keyword] that [solves a problem] for [Audience]
H2/H3 template: Subtopic focused headings that mirror user questions and support the page’s primary goal

On page keyword placement checklist
Place the primary keyword at the start of the title when possible
Include secondary keywords naturally in the description without stuffing
Ensure headings reflect page sections and include relevant terms
Keep titles under 60 characters and meta descriptions under 160 characters
Use brand names strategically to aid recognition and trust
Maintain consistency between page text and on page metadata

Case examples from Andy’s client work
ilminster.net: Titles and descriptions were refined to reflect local services and user intent, boosting click through
from local search results.
allotmentandy.github.io: Descriptive headings and concise meta descriptions helped clarify project pages, improving
engagement and discoverability.
londinium.com: Optimized title structures and well organized headings supported deeper site indexing and user
comprehension.
aquariustaxis.com: Clear on page metadata aligned with core routes and services, aiding local search visibility.

Upsell opportunities with Andy
On-Page Makeover: Andy personally optimizes priority pages for maximum impact, including title tag rewrite, meta
description refresh, and heading realignment.
Meta description workshop: A focused session to craft templates and a library of descriptions that scale as content
grows.
Content optimization pack: Ongoing optimization of new pages and updated pages to maintain CTR and relevance.

Quick-start action items
Audit current title tags across the site and identify opportunities to move keywords to the front.
Write meta descriptions 1 sentence at a time, ending with a clear call to action.
Map page topics to a clean heading hierarchy and ensure every page has an H1, H2, and at least one H3.
Schedule an On-Page Makeover to accelerate improvements on your highest priority pages.
Build a reusable template library for future pages to maintain consistency and efficiency.
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Chapter 8 - Creating Content That Actually Ranks

Summary: This chapter shows how to plan, outline, and write content that
satisfies real user intent so it can rank and convert. It also introduces Andy’s
content strategy, editorial calendar, and optional content review or
ghostwriting services to keep you publishing consistently.

AI PROMPT

Analyze 10 target keywords for ilminster.net and create SEO content outlines matching user intent. For each keyword,
identify informational/transactional/commercial intent, generate H1-H3 structure with natural keyword placement, list
supporting subtopics, suggest internal links to service pages, and provide 3 featured snippet opportunities using
paragraph/list/table formats.

Quotation

"Content that ranks in 2026 answers the searcher's question in 15 seconds or less. Structure beats word count every time."
– Brian Dean

Links

SurferSEO Content Optimizer Tool
Backlinko Content That Ranks Guide
Ahrefs Content Explorer
Frase Content Brief Generator

Description

Create content that ranks by matching user intent with clear outlines, natural keyword placement and scannable structure.
Andy's strategy transforms ilminster.net style sites into authority content hubs that convert searchers into customers.

Keywords

content that ranks, user intent SEO, SEO content outline, keyword research content, content structure SEO, featured
snippet content, internal linking strategy, topical authority content, editorial calendar SEO, intent mapping content

What “content that ranks” really means
Content that ranks is content that answers questions clearly, matches search intent, and is easy to read. It is written for
people first while still following on page SEO best practice like smart keyword placement and strong headings. When you get
this right, search engines recognise your pages as helpful and reward them with better visibility. Andy’s content strategy
service focuses on aligning every article with a clear intent and measurable business outcome.

Step 1: Understand user intent
Before writing anything, you need to know why someone would search for your topic. Common intents include learning
something, comparing options, finding a specific site, or getting ready to buy. For each target keyword, write a simple
sentence that describes what the searcher wants. For example, someone searching “Ilminster taxi to airport” wants a
practical booking solution, not a history article. Andy can run an intent mapping workshop to help you classify keywords and
plan the right content types for each intent.

Step 2: Build a simple content plan
Start by listing your main services or themes, then brainstorm questions customers ask around each one. Group related
questions into topics, and assign each topic to a dedicated page or article. Aim for a mix of evergreen guides, FAQs, and
timely posts that support your main offers. Andy’s editorial calendar service turns this into a structured schedule so you know
exactly what to publish each week or month.

https://surferseo.com/
https://backlinko.com/seo-content
https://ahrefs.com/writing
https://frase.io/content-brief/
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Step 3: Outline before you write
A strong outline keeps your content focused and scannable. Begin with a clear H1 that states the main topic, then add H2 and
H3 sections that mirror user questions and subtopics. Under each heading, list the key points and examples you will cover.
This prevents rambling and ensures every section has a purpose. Andy can review or create outlines for your most important
pages so your team writes faster and more effectively.

A simple SEO content outline template
H1: Main topic with primary keyword
Intro: 2 to 4 sentences that state the problem and what the reader will learn

H2: Key question or benefit 1
Short paragraph explaining the concept
Bullet list or numbered steps if helpful

H2: Key question or benefit 2
Subheading (H3) for a specific angle or example
Short paragraph plus example or mini case study

H2: How to take action
Clear next steps, including how your product or service helps

Conclusion or recap: Brief summary and call to action

Andy can adapt this template to different content types such as service pages, blog posts, and resource hubs.

Step 4: Write helpful, clear content
Focus on answering the question quickly near the start, then expand with detail, examples, and supporting explanations. Use
plain language, short paragraphs, and headings so people can skim and still get value. Where relevant, include practical
steps, checklists, and simple explanations of jargon. This approach keeps readers engaged and signals to search engines that
your content is genuinely useful.

Step 5: Place keywords naturally
Identify one primary keyword and a small set of related phrases for each page. Use the primary keyword in the title, H1, first
paragraph, and one or two headings, but always in natural sentences. Sprinkle related terms throughout the content where
they fit logically, not forced. Avoid stuffing; if a sentence sounds strange when you read it aloud, rewrite it. Andy’s On-Page
Makeover and content review options include keyword refinement to make sure each page targets the right terms without
overdoing it.

Step 6: Use internal links to support your content
Link from new content to your main service pages and related guides so readers can go deeper. Use descriptive anchor text
that hints at what the user will find on the linked page. Over time, this creates topical clusters that improve both user
experience and SEO. Andy’s site architecture and content strategy services work together to build these internal link
pathways intelligently.

Case study: ilminster.net
For ilminster.net, content was planned around the needs of local residents and businesses, focusing on topics like local
services, events, and community resources. Articles answered specific queries, such as how to find local trades or what is
happening in town this weekend, in clear, concise formats. This user focused content, supported by simple internal linking,
helped grow organic visibility and engagement.

Case study: allotmentandy.github.io
On allotmentandy.github.io, Andy created practical, experience based posts about growing food, plotting an allotment, and
seasonal tasks. Each article followed a clear outline, delivered step by step guidance, and used headings that mirrored real
search questions. The result was content that attracted hobby gardeners and showcased Andy’s expertise in a friendly,
approachable way.
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Case study: londinium.com
For londinium.com, the focus was on authoritative, in depth content around city based services and experiences. Andy
developed comprehensive guides, FAQs, and resource pages that matched both informational and commercial intent. The
editorial plan ensured new content filled gaps, supported key service pages, and positioned Londinium as a trusted local
authority.

Case study: aquariustaxis.com
On aquariustaxis.com, content addressed practical questions about booking, routes, pricing, and local travel tips. Pages were
written to match high intent taxi searches, combining clear information with gentle prompts to book. This intent led content
strategy helped turn searchers into riders by giving them exactly what they needed to feel confident about booking.

Andy’s content strategy and editorial services
Content Strategy Blueprint
Andy audits your existing content, identifies gaps, and builds a strategy that maps user intent to specific pages and topics.
You leave with a clear plan that shows which pieces to create, update, or retire.

Editorial Calendar Service
Andy creates a three to twelve month calendar that details which content to publish, when, and for which keywords. This
includes titles, outlines, and suggested formats so your team can move straight into production.

Content Review and Optimization
Andy reviews your drafts for SEO, clarity, and intent alignment, then provides edits and recommendations. This is ideal if you
have writers but need expert quality control.

Ghostwriting and Done For You Content
For businesses that prefer to outsource, Andy can fully research, outline, and write articles and pages in your brand voice.
This ensures a steady stream of publish ready content without adding pressure to your internal team.

Your next steps
Clarify the main user intents you want to serve, then list 10 to 20 core topics that match them. Use the outline template in
this chapter to draft your next few pages or articles. Decide whether you will write in house or want Andy to support you
through strategy, editorial planning, reviews, or ghostwriting. The key is to start publishing content that clearly answers real
questions and then refine it with expert help as you grow.
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Chapter 9 - Images, Media, and Rich Snippets

Summary: This chapter explains how to optimise images, media, and basic
structured data so your pages load fast, look great, and qualify for rich
results. It also shows how Andy’s technical content polish service can upgrade
existing pages for image SEO, schema, and featured snippet opportunities.

AI PROMPT

Audit 10 key pages from ilminster.net style local/community websites for image SEO issues. Analyze file names, alt text
quality, compression levels, responsive loading, and surrounding context relevance. Generate prioritized fix list with
before/after examples, WebP conversion recommendations, and schema markup suggestions for images, local business,
and FAQ rich snippets.

Quotation

"Images drive 60% of user engagement but ruin 80% of Core Web Vitals. Proper alt text + WebP compression + schema
markup turns visual content into SEO rocket fuel." – Kristine Chua

Links

TinyPNG Image Compression Tool
Search Engine Land Image SEO Guide
Google Image Structured Data
Ahrefs Image Optimization Guide

Description

Master image SEO, alt text optimization, WebP compression and rich snippet schema. Andy's technical content polish
transforms ilminster.net and aquariustaxis.com pages into fast-loading, rich result machines that dominate image search
and featured snippets.

Keywords

image SEO, alt text optimization, WebP compression, rich snippets schema, structured data images, featured snippet
formatting, image file naming, responsive images SEO, lazy loading images, media optimization SEO

Why images and media matter for SEO
Images and media help visitors understand and remember your content, which increases engagement and time on page.
Search engines also use image and media signals to understand context, surface image search results, and assess overall
page quality. When you optimise media correctly, you improve both user experience and visibility, especially on mobile.
Andy’s technical content polish focuses on turning existing content into a fast, media rich experience that search engines can
interpret easily.

Step 1: Choose and prepare the right images
Start with images that genuinely add value such as product photos, process diagrams, screenshots, or location images. Avoid
generic stock photos where possible or customise them to align with your brand. Before uploading, crop away unnecessary
space, set a sensible resolution for web use, and name each file in a descriptive, keyword aware way such as ilminster-town-
centre-evening.jpg instead of IMG_1234.jpg. Andy can provide a reusable naming convention and image library structure
tailored to your site.

Step 2: Compress images without losing quality
Large image files slow pages down and can hurt rankings and conversions. Use image compression tools to reduce file size
while keeping images sharp enough for your design. In most cases, JPG or WebP are ideal for photos, and PNG or SVG work
well for icons and simple graphics. Aim to keep individual images as small as practical while still looking good on common
devices. As part of Andy’s technical content polish, he can batch audit and compress existing images across your site.

https://tinyjpg.com/
https://searchengineland.com/image-seo-complete-guide-2026
https://developers.google.com/search/docs/appearance/structured-data/image-license-metadata
https://ahrefs.com/blog/image-seo/
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Step 3: Write smart alt text
Alt text describes an image for visitors who use screen readers and for search engines that cannot see images. Write alt text
as a brief, plain language description of what is in the image and how it relates to the page topic, naturally including
keywords where appropriate. For example, an image on aquariustaxis.com showing a taxi outside a local station could use alt
text that mentions the taxi company name and station pickup service. Andy can review or rewrite alt text at scale to improve
both accessibility and SEO.

Step 4: Optimise file names and surrounding context
Search engines use more than alt text to understand an image. They also look at the file name, nearby headings, captions, and
body copy. Keep file names descriptive, place images close to relevant text, and use captions when they add clarity or
highlight a key benefit. On allotmentandy.github.io, for example, images of raised beds and seasonal crops sit within sections
that describe exactly what is shown, reinforcing topical relevance. Andy’s audits look at the whole context rather than images
in isolation.

Step 5: Make media fast and responsive
Modern sites often use multiple images, videos, and embeds that can slow things down. Use responsive image techniques so
visitors on smaller screens do not download unnecessarily large files. Where possible, lazy load below the fold images so they
only load when the user scrolls near them. Compress video where you host it, or use an external player with sensible default
settings. Andy’s technical content polish includes performance checks to ensure media supports, rather than blocks, your
SEO goals.

Step 6: Understand rich snippets and structured data
Rich snippets are enhanced search results that may show extra information such as ratings, FAQs, product details, or events.
To qualify, your page should include structured data code that describes its content in a standard format that search engines
understand. Common types include organisation, local business, product, article, FAQ, and event. While you can succeed
without schema, using it correctly improves how your page is interpreted and can increase visibility.

Step 7: Simple schema opportunities you can use
Start with the basics that match your site type and content. Local businesses like aquariustaxis.com can benefit from local
business schema that highlights address, phone number, opening hours, and service area. Content heavy sites like
ilminster.net and londinium.com can use article or blog posting schema so news and guides are clearly tagged. If you answer
common questions on a page, FAQ schema may help those answers appear directly in search results. Andy can identify which
schema types fit your site and implement them safely.

Step 8: Optimising for featured snippets
Featured snippets are short answers that sometimes appear above regular search results. To increase your chances, write
concise answers to specific questions in one or two sentences, or in clear lists or tables where appropriate. Place these
answers high on the page, close to the relevant heading, and ensure the rest of the content expands on the topic. For
example, a guide on allotmentandy.github.io might briefly define a gardening term in a neat paragraph immediately after an
H2 heading that uses the term. Andy’s technical content polish includes reformatting key sections to target featured snippet
formats without compromising readability.

Real world examples from Andy’s projects
On ilminster.net, careful use of local images, descriptive alt text, and structured data around local events and businesses
helped pages stand out for community based searches. Images show real locations and services, reinforcing trust while
supporting local keywords.
For allotmentandy.github.io, practical photos of tools, layouts, and crops were optimised with clear descriptions and context,
turning each guide into a visually rich resource that still loads quickly.
On londinium.com, rich media such as city scenes, interiors, and service images were combined with article schema and clear
headings, supporting long form guides that can qualify for enhanced search display.
Aquariustaxis.com applied local business schema, location relevant images, and well chosen alt text to make it easier for
people to see they had found a genuine, local taxi provider at a glance.
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Andy’s technical content polish service
Media and Image Audit
Andy reviews all key pages to find oversized images, missing or weak alt text, poor file naming, and layout issues that slow
down performance. You receive a prioritised list of improvements and, if desired, a done for you implementation.

Schema and Rich Result Setup
Andy identifies the most suitable structured data types for your site and implements them in a safe, standards compliant way.
This includes testing and fine tuning to reduce the chances of errors or penalties.

Featured Snippet and Content Formatting
Andy reworks high value pages so key definitions, steps, and answers are presented in snippet friendly formats such as short
paragraphs, lists, or tables. This increases your chances of occupying more visible positions in the search results.

Ongoing Media and Schema Maintenance
As you add more content, Andy can periodically review new pages to ensure images are optimised and schema stays accurate.
This keeps your site technically polished as it grows.

Your next actions
Audit one or two of your most important pages for image size, alt text, file names, and media placement, and list quick wins
you can apply today. Decide which schema types best fit your content and business, starting with local business or article if
you are unsure. If the technical side feels overwhelming, book Andy’s technical content polish to upgrade your existing
content for images, media, schema, and featured snippet potential while you focus on running your business.
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Chapter 10 – Technical SEO Basics for Non-
Developers
Improving technical SEO may sound intimidating, but most issues can be understood and checked without knowing how to
code. In this chapter, you will learn the essentials of crawlability, indexability, canonical tags, XML sitemaps, and robots.txt.
You will also discover when these tasks become complex enough that Andy’s Technical SEO Deep Dive is the smartest
investment you can make.

AI PROMPT

Audit a WordPress website for technical SEO issues suitable for non-developers. Check robots.txt for blocking directives,
scan for noindex tags on important pages, validate XML sitemap completeness, identify duplicate content needing
canonical tags, test crawlability of key pages, and create prioritized fix list with non-technical explanations and plugin
recommendations.

Quotation

"Technical SEO isn't about code—it's about ensuring search engines can find, understand, and rank your best content. 90%
of technical issues can be diagnosed with 3 simple tests." – Aleyda Solis

Links

Screaming Frog SEO Spider Tool
Search Engine Land Technical SEO Checklist
Moz Technical SEO Guide
Ahrefs Technical SEO Basics

Description

Master technical SEO without coding: crawlability, indexability, canonical tags, XML sitemaps, robots.txt. Andy's non-
developer approach used on ilminster.net and aquariustaxis.com ensures search engines find and rank your content
properly.

Keywords

technical SEO basics, crawlability checklist, indexability test, canonical tags guide, XML sitemap creation, robots.txt
explained, noindex issues, technical SEO audit, non-developer SEO, site structure SEO

Summary
This chapter gives you a non-technical introduction to the foundations of technical SEO. You will learn how search engines
find and understand your pages, how to spot problems that block rankings, and how to apply simple fixes. Real examples from
ilminster.net, allotmentandy.github.io, londinium.com, and aquariustaxis.com show how Andy has solved these issues before.
When things get more advanced, Andy’s specialist service can step in and map out the ideal technical structure for long-term
SEO success.

Understanding Crawlability
Search engines use automated bots to crawl your site. If these bots cannot reach a page, that page cannot rank. Crawlability
is about making sure nothing accidentally blocks them.

When ilminster.net came to Andy, several important pages were buried deep in the navigation. Search engines were only
discovering a portion of the content. Andy reorganised the internal linking, reducing the click-depth of these pages, and
within weeks crawl frequency increased.

A quick non-developer check

Use any free SEO checker to see if pages are marked as unreachable
Navigate your own site as if you were a first-time visitor and note which pages take more than three clicks to reach

If something feels hidden, search engines feel the same.

https://technicalseo.com/tools/screaming-frog/
https://searchengineland.com/technical-seo-checklist-2026
https://moz.com/learn/seo/technical-seo
https://ahrefs.com/blog/technical-seo/
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Ensuring Indexability
Crawlability means bots can reach a page. Indexability means they are allowed to store and rank it. Pages can be non-
indexable for many reasons, often by accident.

On allotmentandy.github.io, certain older articles had a noindex instruction left over from development. Andy identified these
pages, removed the barrier, and saw them enter search results almost immediately.

Your quick check

Look for a page title and description in search results. If it never shows up, it may be non-indexable
Use a simple SEO test tool to confirm a page is indexable

When you find something off, Andy can audit the whole site to ensure nothing crucial is being unintentionally hidden.

Canonical Tags Made Simple
Canonical tags tell search engines which version of a page is the main one when duplicates exist. This matters because many
sites unintentionally create duplicates through filters, parameters, or small layout variations.

When Andy reviewed londinium.com, a handful of product and event pages had multiple URLs pointing to identical content.
Search engines were splitting the ranking signals. Andy consolidated these with clear canonical tags, boosting the primary
URLs.

Your quick check

If you can reach the same content through more than one URL, you probably need canonical tags
If your site uses filters or parameters, canonical tags are essential

If this feels confusing, you are not alone. Canonicals are one of the most misunderstood areas of SEO, and Andy’s Deep Dive
service provides a full sitewide mapping so you never accidentally dilute authority.

XML Sitemaps in Plain English
An XML sitemap is a list of URLs that you want search engines to index. Think of it as handing Google a clean table of
contents.

On aquariustaxis.com, the sitemap was outdated and missing new service pages. Andy regenerated the sitemap, submitted it,
and ensured search engines understood the full scope of the business. This helped new content start ranking faster.

Your quick check

Look for a sitemap referenced in the footer or at yourwebsite.com/sitemap.xml
Ensure it contains your important pages and is not listing old or broken pages

If you do not have access to the sitemap or do not know how to update it, Andy can manage, validate, and automate it for you.

Robots.txt Explained Without Technical Jargon
The robots.txt file tells search engines what they are allowed to crawl. It is powerful, and small mistakes can block entire
sections of a site.

Andy once discovered that a developer had unintentionally blocked the blog section on a client site during a redesign. Search
traffic had dropped sharply. Removing that single line and resubmitting the site restored rankings quickly.

Your quick check

Visit yourwebsite.com/robots.txt
Look for any Disallow lines and confirm they are intentional
If you are unsure, take a screenshot and ask Andy for a quick review

A misconfigured robots file can quietly ruin months of SEO effort. Andy’s Deep Dive checks every directive and ensures
nothing is being blocked by mistake.

When Technical SEO Gets Too Complex
You can catch the basics yourself, but some issues require expertise. For example
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Sites with thousands of pages
Ecommerce sites with filters, categories, and variants
Migrated or redesigned sites
Sites with conflicting indexability rules
Structured data, JavaScript rendering, or speed optimisation

This is where Andy’s Technical SEO Deep Dive becomes invaluable. He provides a complete audit, prioritised fixes, clear
explanations for developers, and a roadmap that protects your long-term search performance.

Final Thoughts
Technical SEO is not magic. With simple checks you can ensure your site is crawlable, indexable, structured sensibly, and
clearly understood by search engines. And when the issues go deeper or become hard to diagnose, Andy is ready to step in
and engineer a cleaner, stronger, technically flawless website foundation.
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Chapter 11 – Speed, Core Web Vitals, and Mobile
Search engines reward sites that load quickly, feel smooth, and work beautifully on mobile devices. In this chapter, you will
learn why speed matters, what Core Web Vitals really mean, and how mobile responsiveness affects your rankings. Real
examples from ilminster.net, allotmentandy.github.io, londinium.com, and aquariustaxis.com show how Andy improves
performance in the real world. When things get tricky, Andy’s speed optimisation and mobile UX packages step in to deliver
professional grade improvements.

AI PROMPT

Analyze a website's Core Web Vitals report and create prioritized speed optimization roadmap. Diagnose Largest
Contentful Paint issues (image optimization, render blocking), Interaction to Next Paint delays (JavaScript optimization),
and Cumulative Layout Shift problems (CSS stability). Generate specific fixes for ilminster.net-style sites with image-heavy
content and WordPress/Tailwind implementations.

Quotation

"Core Web Vitals aren't optional in 2026—they're the minimum entry requirement for page one rankings. Speed is now UX,
UX is now SEO." – Barry Schwartz

Links

Google PageSpeed Insights Tool
Web.dev Core Web Vitals Guide
Google Web Fundamentals
Dareboost Performance Tool

Description

Master Core Web Vitals, site speed optimization and mobile-first SEO. Learn Andy's proven fixes for Largest Contentful
Paint, layout shifts and mobile UX used successfully on ilminster.net, allotmentandy.github.io and aquariustaxis.com.

Keywords

Core Web Vitals, site speed SEO, LCP optimization, CLS fix, mobile first indexing, PageSpeed Insights, image compression
SEO, JavaScript optimization, responsive design SEO, performance budget

Summary
This chapter explains the importance of site speed, Core Web Vitals, and mobile usability in simple terms. You will learn how
to test your site, identify slow spots, and make quick improvements even without technical skills. You will also discover where
Andy’s advanced optimisation services can make a measurable difference, particularly for image heavy, script heavy, or
mobile first websites.

Why Speed Matters for SEO
Fast sites offer better user experiences and higher engagement, which directly influence rankings. Search engines prefer
pages that load quickly because users do.

When ilminster.net was first analysed, several larger image files were slowing down page loads. Andy compressed them,
implemented modern image formats, and improved page load times significantly. The result was a noticeable lift in search
visibility.

Your quick checks

Test your homepage in any speed test tool
Look for the first content appearing quickly
Identify oversized images or videos

If your site feels sluggish, it is already costing you traffic and conversions.

Understanding Core Web Vitals
Core Web Vitals measure three things that matter most for user experience. They are simple to understand when broken
down clearly.

https://pagespeed.web.dev/
https://web.dev/vitals/
https://developers.google.com/speed
https://www.dareboost.com/en/tools
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Largest Contentful Paint How quickly the main content appears

First Input Delay or Interaction to Next Paint depending on the testing tool How quickly your site responds when a user
interacts

Cumulative Layout Shift How stable the visual layout is while the page loads

On allotmentandy.github.io, the main issue was layout shift caused by images without size attributes. By setting proper
dimensions, Andy stabilised the layout and improved the Cumulative Layout Shift score.

Your quick checks

Run a Core Web Vitals test on key pages
Note which metric is in the red
Fix the simplest issues first such as image sizing and overly large scripts

When metrics are repeatedly failing, Andy’s advanced analysis pinpoints deeper causes such as render blocking scripts or
inefficient page structure.

Mobile Responsiveness and SEO
Most web traffic is mobile, and search engines now index mobile versions of sites first. If your site is not mobile friendly,
rankings suffer immediately.

Londinium.com struggled with tap targets that were too small and content that did not reflow properly on smaller screens.
Andy redesigned key templates, improving usability and boosting mobile ranking performance.

Your quick checks

View your site on a phone and check if text is readable without zooming
Ensure navigation is easy to tap
Check that images resize smoothly

If anything feels awkward or cramped, users will bounce and your rankings will drop.

Andy’s mobile UX review package offers a complete walkthrough with recommendations that developers can implement
quickly.

Compressing Images and Media
Images are the number one cause of slow pages. Reducing their size without losing quality is one of the fastest wins in SEO.

On aquariustaxis.com, high resolution photos in the gallery were affecting both speed and mobile performance. Andy
optimised these images, converted many into next generation formats, and ensured they were delivered at appropriate sizes
for different devices.

Your quick checks

Ensure images are not larger than their display size
Use modern formats where possible
Remove outdated media files

If you have dozens or hundreds of images, Andy can run bulk optimisations to save you hours of manual work.

Reviewing Your Site Scripts
JavaScript can help your site look great, but too much of it slows everything down. Heavy page builders, third party widgets,
and analytics scripts all affect speed.

Andy worked with a site owner whose pages were loading multiple unnecessary scripts from old plugins. After removing and
consolidating them, interaction became noticeably faster.

Your quick checks

Review your plugins and remove anything unused
Check for duplicate scripts
Ensure essential scripts load efficiently

If this feels overwhelming, Andy and his development partners can audit scripts and rebuild your site structure for maximum
speed.
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When You Need Professional Help
Some performance problems cannot be fixed with simple tweaks. You may need Andy’s full speed optimisation or mobile UX
package if

Your Core Web Vitals fail repeatedly
Your site uses heavy themes or large script libraries
You have an image rich portfolio or ecommerce store
Developers need clear, actionable SEO instructions
Your site loads slowly on mobile even after basic fixes

Andy combines technical diagnostics with practical developer ready guidance, ensuring long term performance gains rather
than temporary patches.

Final Thoughts
Speed, Core Web Vitals, and mobile usability are essential for modern SEO. With basic checks and simple improvements, you
can make your site significantly faster and more user friendly. When deeper issues appear, Andy’s expertise ensures your
website performs smoothly, loads quickly, and ranks more effectively across all devices.
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Chapter 12 – Local SEO and Google Business
Profiles
Local SEO focuses on helping people nearby find your business exactly when they need it. Whether you run a taxi company, a
local events site, or a personal brand, showing up in local search results and on map listings is essential. In this chapter, you
will learn how Google Business Profiles, reviews, citations, and NAP consistency all contribute to stronger local rankings. You
will also discover when Andy’s Local SEO Booster service can handle the heavy lifting for you.

AI PROMPT

Create a complete Local SEO optimization plan for a small business in Taunton, UK. Audit Google Business Profile
completeness, identify 25 key local directories for citations, design automated review request workflow, create NAP
consistency checklist across 15 platforms, and generate location-specific content strategy for dominating "near me"
searches.

Quotation

"Local SEO in 2026 is won in the Google Business Profile. Perfect optimization + 50+ reviews + consistent citations beats
every other ranking factor combined." – Gyi Tsakalakis

Links

Moz Local Citation Tool
BrightLocal Local SEO Guide
Search Engine Land GBP Guide
Yext Local SEO Platform

Description

Dominate local search with Google Business Profile optimization, citation cleanup, review systems and NAP consistency.
Andy's proven methods from aquariustaxis.com show how Taunton businesses can own map pack rankings.

Keywords

local SEO, Google Business Profile, GBP optimization, NAP consistency, local citations, review generation local, map pack
rankings, near me searches, local ranking factors, citation audit

Summary
This chapter explains the foundations of local SEO in simple, practical terms. You will learn how to optimise your Google
Business Profile, manage customer reviews, clean up citations, and maintain NAP consistency across the web. Examples from
ilminster.net, allotmentandy.github.io, londinium.com, and aquariustaxis.com show how Andy has helped real sites increase
their visibility in local search results. When these tasks become time consuming or confusing, Andy’s Local SEO Booster
service fills the gaps with professional, hands on improvements.

Why Local SEO Matters
Local search results are highly competitive because they show businesses to people who are ready to act. When someone
searches for a taxi, takeaway, garden service, or event in their area, your business must appear prominently to capture that
demand.

Aquariustaxis.com saw a strong increase in bookings when Andy improved their visibility in local searches. By refining their
Google Business Profile and cleaning up old citations, they began appearing in map packs for multiple nearby towns.

Your quick checks

Search for your own business type and location
Note where you appear in both normal search and map results
Ensure your business details appear accurate and complete

If your visibility is weak, local SEO improvements can make a significant difference.

https://moz.com/products/local
https://brightlocal.com/local-seo-guide/
https://searchengineland.com/google-my-business-optimization
https://www.yext.com/local-seo
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Optimising Your Google Business Profile
Your Google Business Profile is often the first thing customers see. It is a powerful ranking factor and a major trust signal.

Local businesses like those featured on ilminster.net benefit from complete and active profiles. Andy encouraged them to
update descriptions, upload fresh photos, set accurate opening hours, and add service information. These seemingly small
updates helped the businesses attract more local searches and engagement.

Your quick checks

Ensure your profile is fully completed
Add fresh photos regularly
Choose the correct primary and secondary categories
Add detailed services and descriptions

If your profile is outdated or incomplete, Andy can fully optimise it to drive more local visibility.

Collecting and Managing Reviews
Reviews influence rankings and customer decisions. A steady flow of positive reviews builds authority and trust.

For aquariustaxis.com, Andy implemented a simple review request process that helped the business gain consistent five star
feedback. These reviews improved rankings in local map results and increased customer conversion rates.

Your quick checks

Aim for regular, natural reviews from real customers
Reply to all reviews with friendly, helpful responses
Address negative reviews calmly and constructively

If reviews feel difficult to manage, Andy can set up automated reminders and templates to streamline the process.

Citations and Why They Matter
Citations are mentions of your business details on directories, listings, and local websites. They help search engines confirm
your legitimacy and location.

Andy helped londinium.com clean up old, inconsistent citations that were causing confusion across local directories. Once
corrected, the site’s local visibility improved and rankings became more stable.

Your quick checks

Search for your business name and location to see which directories list you
Check if your details match your primary website
Identify outdated or duplicate listings

If you find inconsistencies, Andy’s Local SEO Booster includes a full citation cleanup.

The Importance of NAP Consistency
NAP stands for Name, Address, Phone Number. These details must match everywhere online. Even small variations can
weaken your local authority.

Allotmentandy.github.io once featured older contact information that no longer matched other listings. Andy standardised the
details across directories and the main website, which helped strengthen the site’s local signals.

Your quick checks

Confirm identical details across your website, directories, and social profiles
Use the same formatting everywhere
Update old references you may have forgotten about

When your business details are scattered or inconsistent, Andy can audit and fix everything across the web.

Tracking Local Rankings and Engagement
Local SEO is not one and done. Search engines update frequently, and competitors adjust their profiles too.
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Andy provides regular local ranking reports to businesses that need ongoing visibility. These reports highlight strengths,
weaknesses, and opportunities for further improvements.

Your quick checks

Track your appearance in local map results every month
Monitor engagement on your Google Business Profile
Note if impressions or calls drop suddenly

If performance changes unexpectedly, Andy can diagnose issues and apply corrective improvements quickly.

When You Need Andy’s Local SEO Booster
Some businesses benefit from simple do it yourself updates, but others need specialist help. You may need Andy’s service if

Your Google Business Profile feels incomplete or underperforming
You struggle to collect reviews consistently
Your citations are outdated or conflicting
You appear low in map results despite good onsite SEO
You want ongoing monitoring and expert adjustments

Andy provides profile optimisation, citation cleanup, review strategy, and local ranking improvements tailored to your
business.

Final Thoughts
Local SEO is one of the most powerful ways to attract ready to buy customers. By optimising your Google Business Profile,
maintaining consistent details across the web, collecting reviews, and cleaning up citations, you can strengthen your local
visibility and grow your customer base. When these tasks become complex or time consuming, Andy’s Local SEO Booster
ensures your business stands out in every local search.
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Chapter 13 – Building Authority: Safe Link Building
Links remain one of the strongest signals that search engines use to judge a website’s credibility. The key is understanding
the difference between high quality, trust building links and the spammy, risky ones that can harm your site. In this chapter,
you will learn how to approach link building safely, ethically, and effectively, using beginner friendly tactics that any site
owner can apply. You will also see how Andy’s outreach and digital PR service elevates link building to a professional level,
securing industry relevant links that truly grow authority.

AI PROMPT

Create a safe link building roadmap for a small local business website. Classify existing backlinks into good/neutral/risky,
identify 20 low-risk outreach prospects (local sites, partners, resources), suggest 10 linkable asset ideas, and generate
personalised outreach email templates that avoid manipulative tactics and follow Google’s guidelines.

Quotation

"The most powerful links in 2026 don’t come from schemes or shortcuts—they come from brands that publish something
worth talking about and build real relationships to earn coverage." – Brian Dean

Links

Ahrefs Free Backlink Checker Tool
Ethical Link Building Complete Guide
Best Link Building Tools Compared
Ultimate Guide to Ethical Link Building Practices

Description

Learn how to build authority safely with ethical, relevance-first link building. This chapter covers what makes a good or
bad link, beginner friendly outreach tactics, community-based relationships, and when to scale into professional digital PR
campaigns.

Keywords

safe link building, ethical backlinks, white hat link building, beginner link building tactics, linkable assets, outreach and
digital PR, backlink audit, local link building, authority building links, Google-safe link strategy

Summary
This chapter introduces safe link building, explaining what makes a link valuable and how to avoid dangerous tactics. You will
learn simple methods such as content creation, partnerships, community involvement, and resource contributions. Real
examples from ilminster.net, allotmentandy.github.io, londinium.com, and aquariustaxis.com show how Andy has used ethical
link building strategies to strengthen authority. When you need broader outreach or high level digital PR campaigns, Andy’s
specialised link building service offers a reliable and powerful solution.

Understanding Good Links
A good link comes from a reputable, relevant, and trustworthy website. These links act as votes of confidence and help search
engines understand that your site is valuable to real people.

For ilminster.net, Andy focused on earning links from local organisations, event hosts, and community partners. These natural
connections not only improved their authority but also drove real local traffic.

Your quick checks

Look for links from sites related to your industry or location
Aim for links that send actual visitors
Prioritise websites with established reputations

Good links build trust, strengthen rankings, and remain safe long term.

What Makes a Link Bad
A bad link comes from low quality, irrelevant, or suspicious websites. These links can harm rankings and trigger penalties.

https://ahrefs.com/backlink-checker
https://seowebster.com/blog/ethical-link-building-complete-guide
https://bloggingwizard.com/link-building-tools/
https://3way.social/blog/ultimate-guide-to-ethical-link-building-practices/
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Andy once inherited a project where a previous consultant had used automated link services. The results were links from
unrelated blogs, abandoned directories, and poorly written sites. Andy carried out a cleanup, disavowed harmful links, and
rebuilt authority using high quality placements.

Your quick checks

Avoid link sellers and automated services
Stay away from unrelated websites
Be cautious of large batches of links appearing suddenly

If you are unsure whether your site has harmful links, Andy can perform a full link audit.

Beginner Friendly Link Building Tactics
You do not need complex outreach to start building valuable links. Many simple, ethical methods work well for smaller sites.

Create Useful Resources

Allotmentandy.github.io earned natural links by providing gardening guides, planting calendars, and how to content. People
linked to the site because the resources were genuinely helpful.

Try creating

Guides
Checklists
Local resource pages
Tutorials relevant to your audience

Collaborate With Local Businesses

Aquariustaxis.com gained links through partnerships with hotels, local attractions, and event venues. These were authentic
relationships that naturally led to mentions on websites and social profiles.

Consider

Local collaborations
Community sponsorships
Event participation

Share Your Expertise

Londinium.com attracted authority links after Andy helped them contribute expert insights and local history information to
community articles and blogs.

Look for opportunities such as

Guest contributions
Interviews
Expert quotes

When your content is genuinely valuable, people are more inclined to link to you.

Building Links Through Community Involvement
Local and niche communities often provide reliable linking opportunities that feel natural and welcomed.

For ilminster.net, Andy discovered several local clubs and organisations that were happy to list the site as a community
resource once they knew about it. These simple mentions strengthened both authority and local relevance.

Your quick checks

Join relevant groups
Contribute value, not promotions
Ask for inclusion in resource lists

Community based links often carry high trust because they originate from real relationships.

The Role of High Quality Content
The foundation of sustainable link building is content worth linking to. High quality content makes outreach easier, attracts
natural shares, and signals expertise.
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Andy encourages clients to publish content that answers real questions. For allotmentandy.github.io, this meant seasonal
gardening updates, planting schedules, and troubleshooting guides. These pages continue to attract natural links every year.

Your quick checks

Identify the content that brings you the most traffic
Improve or expand these pages
Create content that fills gaps in your niche

If you do not know where to start, Andy can create a content roadmap designed specifically to attract links.

When You Need Professional Outreach
Beginner tactics work well, but some businesses need more powerful links from industry leaders, news sites, or specialist
publications. This is where Andy’s outreach and digital PR service shines.

You may need professional help if

Your industry is highly competitive
You need links from well known or authoritative websites
You lack time to manage outreach
You want content that journalists and publishers will feature
You need a long term link building strategy

Andy’s service includes targeted outreach, newsworthy content creation, and relationship building with relevant publications.
The result is a consistent stream of high quality, safe, and impactful links.

Final Thoughts
Safe link building is about quality, relevance, and authenticity. With simple, ethical tactics, you can begin strengthening your
website’s authority and improving your search rankings. By creating useful content, building real relationships, and avoiding
risky shortcuts, you set your site up for long term success. And when you are ready to level up your link building, Andy’s
outreach and digital PR campaigns provide the expert support you need to gain powerful, high authority mentions across your
industry.
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Chapter 14 – Reputation, Reviews, and Brand
Signals
Search engines pay close attention to how the world perceives your business. Even though reviews and brand mentions are
not traditional ranking factors, they strongly influence user behaviour, click through rates, and overall trust signals. In this
chapter, you will learn how reputation, reviews, and brand signals indirectly shape your SEO performance. You will also see
how Andy’s reputation management and review acquisition playbook can strengthen your brand presence across the web.

AI PROMPT

Create a complete reputation management strategy for a local service business. Design automated review request flows
across SMS/email/Google, brand mention monitoring dashboard, response templates for 5-star/3-star/1-star reviews, local
citation cleanup plan, and social proof content calendar that systematically builds trust signals across 12 platforms.

Quotation

"Reviews don't just influence clicks—they're the new currency of local search. Businesses with 4.7+ stars across 50+
reviews dominate local packs in 2026." – Joydeep Sen, Local SEO Expert

Links

Birdeye Review Generation Tool
Search Engine Land Review Guide
BrightLocal Review Strategies
Moz Local Review Best Practices

Description

Master reputation SEO with review systems, brand mention strategies and trust signals that boost click-through rates.
Learn Andy's playbook used on aquariustaxis.com to turn customer feedback into ranking power through systematic review
acquisition and professional response management.

Keywords

reputation management, Google reviews SEO, local review strategy, brand signals, review acquisition, trust signals SEO,
review response templates, social proof SEO, brand mentions tracking, customer review automation

Summary
This chapter explores the importance of social proof, online reviews, and brand mentions. You will learn how customers shape
your visibility and how search engines interpret trust signals. Through examples from ilminster.net, allotmentandy.github.io,
londinium.com, and aquariustaxis.com, you will see how Andy has used reputation building to improve rankings and user
engagement. When you want structured, consistent, and scalable improvements, Andy’s reputation management service
provides the strategy and systems to grow trust at every touchpoint.

Why Reputation Matters for SEO
Search engines want to surface trustworthy businesses. If users see strong ratings, recognisable branding, and positive
mentions, they feel more confident clicking your result. This improved behaviour sends positive signals back to the search
engines.

Aquariustaxis.com experienced this effect clearly. Once Andy helped them build a steady stream of high quality customer
reviews, they noticed higher click through rates on their search listings. As user engagement improved, their rankings held
more firmly against local competitors.

Your quick checks

Search for your brand name and see what impression it gives
Look at your review score and how recent the reviews are
Notice if you appear in local conversations or community sites

If your brand presence feels quiet, it is an opportunity to strengthen your reputation.

https://birdeye.com/review-generation-software/
https://searchengineland.com/google-reviews-seo-2026
https://www.brightlocal.com/learn/google-reviews-for-business/
https://moz.com/learn/seo/google-reviews
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The Power of Online Reviews
Reviews act as public proof that your business delivers. They influence decision making more than any other form of social
proof.

Aquariustaxis.com relied heavily on customer trust, so Andy introduced a gentle review request system delivered after each
completed journey. Within weeks, their rating climbed, and customers frequently mentioned reviews as the reason they chose
the service.

Your quick checks

Make sure reviews appear on platforms your customers actually use
Reply promptly to both positive and negative reviews
Encourage steady, natural review growth rather than sudden bursts

If reviews are scarce or outdated, Andy can implement a fully automated review acquisition flow.

How Brand Mentions Support SEO
Brand mentions occur when other websites or social platforms reference your business even without linking to you. They
boost your visibility, build familiarity, and create a sense of trust around your brand.

Ilminster.net gained several valuable brand mentions after Andy helped promote local stories and events. These mentions
increased recognition across community websites and contributed to stronger search presence.

Your quick checks

Monitor where your name is mentioned online
Contribute valuable insights to local or niche conversations
Share newsworthy updates or helpful resources

If you want a more consistent approach, Andy’s digital PR and brand signal strategy can be implemented to scale these
mentions over time.

Building Trust Through High Quality Content
Strong content shapes your brand voice and positions you as an authority. When your content helps people, they naturally
trust your brand more.

On allotmentandy.github.io, detailed gardening guides built strong community trust. People frequently referenced the site in
community discussions, forum posts, and seasonal gardening threads. This quiet but consistent brand visibility improved both
authority and search performance.

Your quick checks

Identify which content receives the most positive responses
Expand successful themes or formats
Align content with your brand values and audience needs

Andy can also create a content plan aligned specifically with trust building and authority signals.

Using Social Media to Strengthen Brand Signals
Your audience might discover your brand on social platforms before they ever visit your website. Social engagement builds
familiarity, which encourages users to click when they see you in search results.

For londinium.com, Andy helped shape a simple posting routine tied to their local culture content. Over time, recognisable
posts created a strong brand identity, leading to higher search engagement.

Your quick checks

Ensure your social profiles are active and consistent with your website
Share content that your audience genuinely cares about
Engage with comments to show authenticity

If consistent posting is a challenge, Andy can create a streamlined content calendar and posting system.
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Managing Negative Reviews and Public Feedback
Negative reviews happen to every business. What matters is how you respond. Calm, helpful responses demonstrate
professionalism and often win back trust from future customers.

Andy teaches clients a simple approach

Acknowledge the concern
Clarify the situation without defensiveness
Offer a constructive solution

Aquariustaxis.com transformed several negative comments into positive results simply by engaging respectfully.

Your quick checks

Reply to all reviews within a reasonable time
Never argue with customers
Show commitment to problem solving

If reputation management feels overwhelming, Andy can take over responses, monitoring, and outreach on your behalf.

When You Need Andy’s Reputation Management Service
Reputation building takes time, consistency, and strategy. You may need Andy’s help if

Your reviews are sparse or unbalanced
Your brand is rarely mentioned online
You want a structured approach to collecting positive feedback
You lack time to monitor reviews and respond professionally
You want to influence search perception and click through rates

Andy’s reputation management playbook includes review acquisition systems, sentiment monitoring, brand mention tracking,
and strategic outreach to build a strong and credible online presence.

Final Thoughts
Reputation, reviews, and brand signals shape how users perceive your business and how search engines measure trust. By
encouraging reviews, contributing to community conversations, publishing high quality content, and building a recognisable
brand presence, you strengthen your SEO indirectly but powerfully. When you want a guided approach, Andy’s reputation
management service ensures every aspect of your public presence is thoughtfully optimised to support long term success.
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Chapter 15 – Content Hubs, Internal Links, and
Topical Authority
To rank consistently and dominate a subject area, your website needs a clear structure that tells search engines what you are
an expert in. Content hubs, pillar pages, and strategic internal linking help you build topical authority so you can rise above
competitors who publish unstructured, scattered content. In this chapter, you will learn how to organise content around
themes, create strong topic clusters, and use internal links to guide both users and search engines. You will also see how
Andy’s Topical Authority Blueprint can build these systems for you from the ground up.

AI PROMPT

Analyze my website content and create a complete topical authority blueprint. Identify 5-7 core pillar topics, map existing
pages to topic clusters, find content gaps for new cluster pages, generate internal linking structure with optimal anchor
text suggestions, and produce a 6-month content calendar that systematically strengthens site authority across all major
themes.

Quotation

"Topic clusters aren't just SEO tactic—they're how Google understands you're an authority. One pillar page with 15
supporting articles beats 50 scattered blog posts every time." – Brian Dean, Backlinko

Links

Ahrefs Content Explorer Tool
Backlinko Topic Clusters Guide
Semrush Topic Research
HubSpot Content Strategy Blog

Description

Build unbreakable topical authority with pillar pages, topic clusters and smart internal linking. Learn Andy's proven
blueprint used on ilminster.net, allotmentandy.github.io and londinium.com to organise scattered content into Google-
friendly hubs that dominate search results.

Keywords

content hubs, pillar pages, topic clusters, topical authority, internal linking strategy, anchor text optimization, content
silos, site architecture SEO, pillar cluster model, semantic content networks

Summary
This chapter explains how to build pillar pages, topic clusters, and internal link networks that make your site easier to
understand and more authoritative. You will learn how Andy improved ranking stability for ilminster.net,
allotmentandy.github.io, londinium.com, and aquariustaxis.com by organising their content into hubs. When you need a fully
designed content architecture and a complete linking strategy, Andy’s Topical Authority Blueprint gives you a professionally
planned system that supports long term SEO growth.

Why Topical Authority Matters
Search engines want to recommend websites that demonstrate deep expertise on a subject. Topical authority is built when
your site covers a theme thoroughly, linking related content together in a logical structure.

Ilminster.net benefitted significantly from this approach. Before Andy’s help, articles were scattered without a clear content
hierarchy. After creating organised hub pages for local events, town history, and community groups, the site became far
easier for search engines to understand. As a result, more pages began ranking for broader and more competitive terms.

Your quick checks

Look for themes you cover repeatedly
Check whether related pages link to each other
Notice if some strong articles are buried or isolated

If your content feels disconnected, a content hub strategy can dramatically improve clarity.

https://ahrefs.com/content-explorer
https://backlinko.com/topic-clusters
https://semrush.com/topic-research/
https://hubspot.com/content-strategy-hub
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Creating Pillar Pages
A pillar page is an in depth overview of an entire topic. It becomes the main entry point for users and search engines, linking
out to more specific articles in the cluster.

On allotmentandy.github.io, Andy created a master gardening guide as a pillar for all seasonal topics. Subpages such as
planting calendars, soil preparation tips, and pest control guides all linked back to the main page. This created a clear
hierarchy that search engines could easily follow.

Your quick checks

Choose a broad topic that your audience wants to understand
Create a detailed pillar page covering that topic comprehensively
Link out to related subpages and ensure they link back

A well crafted pillar page strengthens every page connected to it.

Building Topic Clusters
Topic clusters are groups of content built around one main pillar. They show that your site has depth as well as breadth.

For londinium.com, Andy organised content into clusters covering local history, travel tips, cultural guides, and city
attractions. Each cluster had its own pillar page with supporting articles underneath. This structure boosted visibility for both
competitive keywords and niche long tail searches.

Your quick checks

Group your existing articles by theme
Identify missing articles that should exist in each cluster
Ensure internal links connect everything logically

If you have gaps in your clusters, Andy can design a full editorial plan to fill them.

Smart Internal Linking
Internal links distribute authority across your site and help search engines understand topic relationships. When used
correctly, they also improve user experience.

Aquariustaxis.com saw improved rankings for their location pages after Andy added internal links from related service pages
and local guide content. This clarified the relationships between journeys, routes, and service areas.

Your quick checks

Link from broader pages to specific ones
Link between related articles naturally within the text
Avoid long chains of pages with no links pointing to them

The right internal links help elevate your most valuable content.

Using Anchor Text Effectively
Anchor text is the text used in a link. It should help search engines and users understand what the linked page is about.

Andy recommends using descriptive, natural language. For example, instead of linking with words like click here, use
meaningful phrases such as autumn planting guide or London culture resources.

Your quick checks

Keep anchor text varied
Use specific phrases when linking to detailed content
Ensure anchor text matches the topic of the target page

If you are unsure, Andy can create an anchor text map to guide consistent internal linking.

Auditing Your Existing Content for Opportunities
Before building new hubs, look at what you already have. Many sites unintentionally create clusters without realising it.
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Andy performed a content audit on ilminster.net and discovered dozens of related pages about community events and local
services. By grouping and linking them properly, the site gained stronger authority without needing to publish anything new.

Your quick checks

List all your existing pages
Identify overlaps and natural groupings
Decide which themes deserve their own pillar pages

If you have a large site, Andy can audit your content and produce a full hub structure.

Planning New Content to Strengthen Your Hubs
Once your structure is clear, you can fill in missing pieces. New content should support the pillar page, not compete with it.

On allotmentandy.github.io, Andy added missing pages for common questions that gardeners frequently asked. These filled
gaps in the topic clusters and improved the site’s relevance for broad search terms.

Your quick checks

Find common questions your audience asks
Create articles that support your pillar pages
Expand your clusters over time

Andy’s editorial planning service can design a complete content roadmap for you.

When You Need Andy’s Topical Authority Blueprint
While the basics are easy to understand, building a fully optimised content hub strategy takes time and expertise. You may
need Andy’s blueprint if

Your content feels scattered
Your site covers several themes without a clear hierarchy
Your best pages are struggling to compete
You want a long term strategy rather than isolated articles
You want a professional internal linking plan for maximum impact

Andy’s Topical Authority Blueprint includes a site audit, cluster design, pillar page architecture, internal linking maps, and a
long term publishing plan.

Final Thoughts
Content hubs, pillar pages, and smart internal linking form the foundation of strong topical authority. By organising your
content strategically, you help search engines understand your expertise and help users navigate more easily. With clear
clusters and well structured pillars, your site becomes more competitive across a wider range of keywords. And when you
want expert guidance, Andy’s Topical Authority Blueprint gives you a complete, ready to implement strategy designed for
sustainable search growth.
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Chapter 16 – Tracking SEO Progress and Reporting
SEO works best when you can clearly see what is changing and why. Tracking progress helps you understand what is
working, what needs adjustment, and where new opportunities are emerging. In this chapter, you will learn how to monitor
rankings, traffic, conversions, and overall performance using simple, beginner friendly methods. You will also see how Andy’s
recurring monitoring and monthly reporting service can provide expert oversight, ensuring that your SEO continues moving
in the right direction.

AI PROMPT

Build a simple SEO performance dashboard for a local business tracking 15 target keywords, organic traffic trends, top 10
landing pages, conversion events (form submissions/calls), and competitor ranking changes. Include month-over-month
comparisons, seasonal traffic patterns, and prioritized recommendations based on biggest performance shifts. Format as
Google Looker Studio template with mobile view.

Quotation

"What gets measured gets improved. The SEO teams winning in 2026 track 5 key metrics weekly, not 50 vanity metrics
monthly." – Rand Fishkin

Links

Google Analytics 4
Google Looker Studio Dashboard Tool
Search Engine Land Reporting Guide
Ahrefs Reporting Best Practices

Description

Track SEO success like a pro with simple dashboards monitoring rankings, traffic patterns, conversions and ROI. Learn
Andy's methods from ilminster.net and aquariustaxis.com plus monthly reporting templates that reveal what works without
data overload.

Keywords

SEO dashboard, SEO reporting, ranking tracking, organic traffic monitoring, conversion tracking SEO, Google Analytics
SEO, Looker Studio SEO, monthly SEO reports, ROI calculation SEO, performance benchmarking

Summary
This chapter introduces easy ways to measure SEO success with simple dashboards and tools. You will learn how to track
ranking improvements, understand traffic patterns, identify conversions, and calculate basic return on investment. Examples
from ilminster.net, allotmentandy.github.io, londinium.com, and aquariustaxis.com show how Andy uses clear reporting to
guide long term growth. When you need professional monitoring and insights without the overwhelm, Andy’s monthly report
service is the ideal next step.

Why Tracking Matters
Without measurable data, it is almost impossible to know whether your SEO efforts are paying off. Tracking gives you clarity
and helps you make informed decisions.

Ilminster.net benefited greatly from consistent tracking. Andy monitored which local event pages were growing organically
and which ones needed content updates. As a result, the site gradually strengthened its visibility for a wide range of
community searches.

Your quick checks

Look at how your traffic changes month by month
Track which pages are receiving the most visitors
Note which pages need refreshing or better optimisation

If you are guessing instead of measuring, you are missing opportunities.

https://analytics.google.com/
https://lookerstudio.google.com/
https://searchengineland.com/guide/seo-reporting
https://ahrefs.com/blog/seo-reporting-dashboard/
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Measuring Search Rankings
Rankings show how visible your pages are in search results. They shift frequently, so it is important to watch trends rather
than daily positions.

Allotmentandy.github.io showed steady improvement for seasonal gardening terms once Andy grouped content into clusters.
Tracking these ranking improvements over time helped guide which pages to update first during each season.

Your quick checks

Track a small set of target keywords
Watch for long term upward trends
Compare performance after content updates

If ranking tools feel confusing, Andy can set up a simple, readable dashboard tailored to your goals.

Monitoring Traffic Patterns
Traffic reveals how many people your site is attracting and which sources bring the most value. It also helps you understand
user behaviour.

For londinium.com, Andy monitored growth in traffic after reorganising content into themed clusters. The reporting clearly
showed which cultural topics attracted the most interest, guiding future content updates.

Your quick checks

Review your most visited pages
Identify which topics consistently draw traffic
Note seasonal or monthly fluctuations

If you cannot interpret your traffic data, Andy’s reporting service explains these patterns in plain language.

Tracking Conversions and Goals
Traffic alone does not guarantee success. Conversions show whether visitors are taking meaningful action such as contacting
you, booking a service, or signing up.

Aquariustaxis.com saw a rise in completed bookings after improving local visibility and review presence. Andy tracked
conversion rates over time, showing that the reputation improvements directly influenced customer behaviour.

Your quick checks

Define what a conversion means for your business
Track forms submitted, bookings made, or calls received
Compare conversions before and after SEO changes

If setting up conversion tracking feels complicated, Andy can configure everything and include it in your monthly dashboard.

Understanding ROI in Simple Terms
ROI shows whether your SEO efforts are worthwhile. You do not need complex formulas to understand the value of
improvements.

Andy encourages a straightforward approach

Look at increased traffic
Look at increased conversions
Calculate the new value these actions created

For example, if improving your rankings leads to more enquiries or bookings, the return becomes clear. Aquariustaxis.com
tracked the number of calls and journeys tied to organic search, making the benefits easy to see.

Your quick checks

Compare costs with measurable outcomes
Note which improvements generated the most value
Adjust your strategy based on what works

If you want accurate ROI calculations, Andy’s report service includes clear, monthly summaries.



43

Creating Simple SEO Dashboards
A clean dashboard pulls your essential metrics into one place so you can review your performance quickly.

Andy often builds dashboards that include

Keyword trend charts
Monthly traffic comparisons
Top performing pages
Conversion metrics
Local visibility and review insights

For ilminster.net, this dashboard helped show exactly which community pages were driving long term growth.

Your quick checks

Choose only the metrics you care about
Review your dashboard once a month
Use it to guide your next SEO tasks

If you prefer done for you reporting, Andy provides fully customised dashboards with monthly insights.

Avoiding Common Reporting Mistakes
Many site owners fall into traps that cause confusion rather than clarity. Andy helps clients avoid these mistakes by focusing
on essentials.

Common issues to avoid

Checking rankings daily
Tracking too many keywords
Ignoring conversions
Getting lost in minor metrics that do not matter

Your quick checks

Focus on trends instead of daily changes
Track meaningful metrics only
Do not panic over temporary fluctuations

If reporting feels overwhelming, Andy’s monthly reports simplify everything.

When You Need Andy’s Recurring Monitoring and Reporting Service
Some businesses prefer to have an expert watch over their SEO so changes are noticed and corrected quickly. You may
benefit from Andy’s service if

You lack time to review rankings and analytics
You want clear explanations instead of complicated data
You want monthly guidance on what to improve
You run a competitive business where consistency matters
You need someone to spot problems before they escalate

Andy delivers monthly reports, tailored insights, and ongoing monitoring so you always know where you stand and what to do
next.

Final Thoughts
Tracking progress is essential for understanding and improving your SEO. By monitoring rankings, traffic, conversions, and
overall ROI, you can make smarter decisions and continue building momentum. Simple dashboards and easy to read reports
keep your strategy on track. When you want expert oversight and actionable guidance every month, Andy’s recurring
monitoring and reporting service ensures your SEO remains strong, stable, and steadily improving.
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Chapter 17 – SEO Audits, Quick Wins, and
Prioritization
A successful SEO journey begins with understanding what needs improving and which tasks deliver the fastest results. An
audit helps you uncover hidden issues, missed opportunities, and simple fixes that can move the needle quickly. In this
chapter, you will learn how to perform a practical, DIY SEO audit using an easy checklist. You will also discover how to
prioritise improvements based on impact and effort. When you want a deeper analysis and a fully guided action plan, Andy’s
full site audit and implementation roadmap offers a fast lane to results.

AI PROMPT

Create a complete SEO audit roadmap for a medium-sized local business website (e-commerce or service-based). Include
technical checklist (Core Web Vitals, crawl errors, schema markup), content audit (outdated pages, topic gaps), on-page
analysis (titles, internal links), competitor gap analysis, and a prioritized action plan using impact vs effort matrix.
Generate specific fixes for top 10 highest-impact issues.

Quotation

"The sites that win in 2026 aren't perfect—they're the ones that systematically fix their top 20% of issues that drive 80% of
results. Audit smart, not comprehensive." – Brian Dean, Backlinko

Links

Semrush Site Audit Tool
Backlinko SEO Audit Checklist
Ahrefs Site Audit
Whitehat SEO Audit Guide 2026

Description

Master DIY SEO audits that deliver quick wins and long-term gains. Learn Andy's proven checklist for technical fixes,
content refresh, internal linking, competitor analysis, and impact-based prioritization—perfect for ilminster.net,
allotmentandy.github.io, and local business sites.

Keywords

SEO audit checklist, quick SEO wins, technical SEO audit, content audit, prioritization matrix, Core Web Vitals, internal
linking audit, competitor SEO gaps, SEO action plan, site audit roadmap

Summary
This chapter teaches you how to run your own SEO audit to identify quick wins and long term improvements. You will learn
how Andy used this process to strengthen ilminster.net, allotmentandy.github.io, londinium.com, and aquariustaxis.com. The
chapter also introduces Andy’s full site audit service, where he performs a comprehensive review and creates a clear,
prioritised roadmap for implementation.

Why an SEO Audit Matters
An audit reveals what is holding your site back. It shines a light on technical issues, content gaps, internal linking problems,
and opportunities for fast gains.

When Andy began working with aquariustaxis.com, the first step was a full audit. It uncovered outdated pages, missing
internal links, and a few technical barriers. Fixing these fundamentals led to noticeable ranking and visibility improvements
before any new content was created.

Your quick checks

Identify what is working well
Spot any critical problems
Find quick wins that can be fixed immediately

A clear starting point makes every future SEO task more effective.

https://semrush.com/siteaudit/
https://backlinko.com/seo-site-audit
https://ahrefs.com/site-audit
https://whitehat-seo.co.uk/blog/seo-audit-guide
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The DIY SEO Audit Checklist
You can audit your own website using a simple checklist. While this will not be as deep as a professional audit, it still
highlights valuable opportunities.

Content

Check if your top pages answer user questions clearly
Review titles and descriptions for clarity and relevance
Identify outdated content that needs refreshing
Look for missing content that should support existing topics

Allotmentandy.github.io improved immediately when seasonal articles were refreshed and outdated tips were replaced with
current guidance.

Technical

Test your site speed
Check mobile friendliness
Look for broken pages
Confirm your XML sitemap is current
Review your robots file

Ilminster.net resolved several crawl issues once Andy helped identify broken internal paths during the technical audit.

On page optimisation

Confirm headings are used logically
Include relevant keywords naturally
Ensure images have descriptive filenames

Londinium.com gained better visibility after Andy reorganised heading structures and clarified page themes.

Internal linking

Link from pillar pages to supporting articles
Ensure no pages sit orphaned
Add contextual links in content

Aquariustaxis.com saw improvements in local landing pages once internal links were added between routes and service
pages.

Identifying Quick Wins
Quick wins are small tasks that deliver noticeable results without heavy effort.

These may include

Updating titles and descriptions
Compressing large images
Fixing broken links
Adding internal links
Cleaning up outdated pages
Refreshing high performing content

Andy often begins with quick wins because they build momentum. On ilminster.net, updating ten priority pages resulted in
immediate increases in search visibility.

Your quick checks

Highlight tasks you can complete in less than one hour
Look for issues that affect your most visited pages first
Prioritise any fix that improves user experience

Quick wins give you confidence and faster progress.

Spotting Long Term Projects
Some SEO improvements require more time and planning. These often bring significant long term benefits.
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Examples include

Creating content hubs
Overhauling site speed
Redesigning outdated templates
Producing new pillar pages
Running structured outreach campaigns
Improving local citations and review flow

When Andy worked on londinium.com, building full topic clusters was a longer term effort but delivered strong and
sustainable authority gains.

Your quick checks

Identify tasks that need research or new content
Note areas where competitors outperform you
Break big tasks into manageable steps

Long term projects build durable SEO foundations.

Prioritising Based on Impact and Effort
To avoid overwhelm, focus on tasks that deliver the highest impact for the lowest effort. Andy often uses a simple method to
prioritise:

High impact and low effort Your top priority items. These include image optimisations, internal linking fixes, and page
updates.

High impact and high effort Your long term wins such as content hubs, technical rebuilds, or structured content plans.

Low impact and low effort Optional tasks to do when time allows.

Low impact and high effort Usually not worth pursuing unless they support a larger goal.

Creating this simple matrix helps you stay focused and productive.

Reviewing Competitors for Opportunities
A quick competitor review can reveal gaps in your strategy.

Look for

Topics they cover that you do not
Pages that outrank yours
Faster site performance
Stronger content depth
More visible branding and reviews

Andy used this process with allotmentandy.github.io to discover missed seasonal topics. Adding those articles helped the site
match and eventually surpass competitors for specific queries.

Turning Your Audit Into an Action Plan
Once your audit is complete, convert findings into a practical plan.

Your action plan should

List tasks by priority
Assign tasks you can complete immediately
Identify tasks you need help with
Mark long term strategic goals

Andy recommends reviewing this plan monthly. This keeps your SEO aligned with your business goals and current
performance.

When You Need Andy’s Full Site Audit and Roadmap
A DIY audit is a great start, but some businesses need professional insight. Andy’s full site audit provides
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A deep technical and content review
Complete keyword analysis
Competitor evaluation
Content hub and cluster suggestions
Internal linking maps
Page by page instructions
A fully prioritised implementation roadmap

This service gives you clarity, confidence, and a long term plan created specifically for your website.

You may need Andy’s audit if

Your site is large or complex
Rankings have stalled or declined
You are unsure which tasks matter most
You want fast progress with expert guidance
You want developers to have clear technical instructions

The roadmap ensures every action is strategic, not guesswork.

Final Thoughts
Audits reveal the truth about your SEO. By identifying quick wins, prioritising your tasks, and planning long term
improvements, you create a powerful foundation for growth. With a simple checklist, you can diagnose many issues yourself.
When you want a comprehensive, professionally designed analysis and roadmap, Andy’s full site audit service puts your
website in the fast lane toward measurable and sustainable SEO success.
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Chapter 18 – SEO Systems and Delegation
Once you understand the fundamentals of SEO, the next challenge is consistency. Many websites fail not because they lack
good intentions but because tasks are not systemised, documented, or delegated. In this chapter, you will learn how to turn
individual SEO tasks into repeatable processes, ensure they get done regularly, and build a simple structure that your team or
freelancers can follow. When you want expert guidance, Andy’s consulting retainers provide training, oversight, and hands on
support to keep everything running smoothly.

Summary
This chapter shows you how to take the SEO tasks you have learned throughout the book and organise them into clear,
repeatable systems. You will see how Andy helped ilminster.net, allotmentandy.github.io, londinium.com, and
aquariustaxis.com build consistent processes that improved their performance over time. You will also learn how Andy’s
consulting retainers support teams by training them, reviewing work, and ensuring execution stays aligned with long term
SEO strategy.

AI PROMPT

Create a scalable SEO delegation framework for agencies handling 10+ clients. Design task templates for technical audits,
content briefs, link outreach, and reporting. Include role definitions for junior SEO specialists, account managers, and
freelancers with clear KPIs and weekly check-in cadences.

Quotation

"The most successful SEO teams don't hire more specialists—they build systems that let generalists execute at expert level
through templates, delegation matrices, and automated workflows." – Neil Patel

Links

Ahrefs SEO Tool Suite
SEO Team Structure Guide
Enterprise SEO Team Best Practices
SEO Agency Workflow Template

Description

Scale your SEO operations without chaos. Learn proven delegation systems, team structures for agencies vs enterprises,
task automation frameworks, and accountability matrices that deliver consistent results across multiple clients and
projects.

Keywords

SEO delegation, SEO team structure, agency workflows, SEO SOPs, task delegation matrix, scalable SEO systems, SEO
account management, team scalability SEO

Why Systems Matter More Than Occasional Effort
SEO rewards consistency. When tasks are done irregularly or forgotten, progress slows and opportunities slip away.

Aquariustaxis.com struggled to maintain updates to their Google Business Profile and review flow until Andy created a simple
weekly routine for their team. Once the system was in place, their profile stayed fresh and their visibility improved steadily.

Your quick checks

Ask whether your SEO tasks are done consistently
Identify which tasks fall through the cracks
Notice if small improvements take longer than they should

Good systems turn SEO from unpredictable into predictable.

Documenting Your SEO Tasks
The first step toward building a system is writing things down. Clear documentation removes guesswork and makes
delegation easier.

https://ahrefs.com/
https://trafficthinktank.com/seo-team-structure/
https://www.conductor.com/academy/enterprise-seo-team-structure/
https://notion.so/templates/seo-agency-workflow
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For ilminster.net, Andy created a simple process sheet that covered tasks such as updating event pages, refreshing old
content, and checking internal links. This transformed their content maintenance from occasional adjustments into a reliable
routine.

Your quick checks

Create a list of the SEO tasks you perform
Note how often each task should be done
Document the exact steps needed for each one

Documentation lets anyone step in and follow the process.

Turning Tasks Into Repeatable Processes
A process is a predictable set of steps that produces a consistent outcome. When something works, turn it into a process.

Examples of processes Andy often builds

Monthly content updates
Seasonal content planning
Internal link reviews
Local profile updates
Image optimisation workflows
Basic technical checks

Allotmentandy.github.io benefited from a seasonal content process. Every few months, Andy helped the site owner follow a
checklist to refresh gardening guides, add new photos, and update planting schedules.

Your quick checks

Choose one task you repeat often
Break it into step by step instructions
Test the process and refine it

Even small processes save time and reduce mistakes.

Delegating SEO Tasks to Your Team
Not every task needs your direct involvement. Delegation frees up your time and keeps your SEO consistent.

For londinium.com, Andy helped train team members to handle basic content updates, image optimisation, and reviews of
headings. This allowed the site owners to focus on strategy and long form content.

Tasks ideal for delegation

Updating titles and descriptions
Adding internal links
Uploading new articles
Refreshing photos
Checking for broken links
Collecting reviews

Your quick checks

Identify tasks that do not require specialist skills
Assign tasks clearly and provide documentation
Review results gently and offer improvements

Delegation works best when expectations are documented and clear.

When to Use Freelancers
Freelancers can be useful when you need support but do not require a full in house team.

Examples of delegated tasks freelancers can handle

Content writing
Light technical fixes
Image editing
Schema improvements
Blog formatting
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Local listing updates

Andy has frequently coordinated freelancers for clients with limited time or small teams. For example, he arranged a content
writer for allotmentandy.github.io to expand their gardening hub, freeing the owner to focus on community engagement.

Your quick checks

Define clear tasks before hiring
Provide examples of the quality you expect
Review their work regularly to ensure alignment

Freelancers amplify your output when guided properly.

Creating a Simple SEO Calendar
A calendar keeps your tasks organised throughout the year.

For aquariustaxis.com, Andy created a monthly cycle

Week 1 review rankings and local visibility
Week 2 update content and service pages
Week 3 request reviews and update photos
Week 4 check technical health and speed metrics

This simple rhythm ensured every part of their SEO stayed active.

Your quick checks

Assign weekly or monthly tasks
Review your calendar at the start of each month
Keep it realistic and achievable

An SEO calendar prevents last minute firefighting.

Building Communication and Feedback Loops
Good communication helps your team understand why tasks matter, not just how to do them.

Andy encourages regular short check ins such as

Monthly reviews of key pages
Quick updates on content performance
Simple feedback sessions after each task cycle

These small conversations help improve quality and catch mistakes early.

Your quick checks

Hold a short monthly SEO meeting
Share performance highlights with your team
Review what worked and what needs improvement

Feedback loops keep your systems healthy.

When You Need Andy’s Consulting Retainer
Systems and delegation are powerful, but sometimes you need expert oversight to ensure everything stays on track. Andy’s
consulting retainers include

Training your team in SEO best practices
Documenting your core SEO processes
Reviewing your team’s work
Creating ongoing task calendars
Troubleshooting issues as they arise
Providing strategy direction each month

You may need Andy’s retainer if

You want confidence that your team is doing things correctly
You need someone to guide freelancers or content writers
You want an expert to keep your SEO system running smoothly
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You want long term direction rather than one time advice

With Andy overseeing your systems, your team becomes more effective and your SEO becomes more consistent.

Final Thoughts
SEO success does not depend on occasional bursts of effort. It thrives on systems, consistency, and teamwork. By
documenting tasks, creating simple processes, delegating effectively, and following a steady workflow, you build a strong,
reliable SEO engine. When you want expert support to train your team and oversee execution, Andy’s consulting retainers
give you the guidance and confidence to scale your SEO operations sustainably.



52

Chapter 19 – Staying Ahead of SEO Algorithm
Changes
Search engines constantly evolve to deliver better results. While this can seem intimidating, the truth is that most updates
reward the same qualities you have been building throughout this book: clarity, usefulness, relevance, speed, and trust. In
this chapter, you will learn practical ways to stay ahead of algorithm changes without panic or guesswork. You will also see
how Andy’s SEO Insider membership keeps you informed with update briefings, strategy calls, and priority support so you
always know what to do next.

AI PROMPT

Analyze recent Google algorithm updates from 2025-2026 and create a 12-month SEO audit plan to test resilience against
core update volatility. Include monitoring for Helpful Content signals, E-E-A-T compliance checks, traffic source
diversification strategies, and recovery tactics for sites hit by AI Overview traffic loss.

Quotation

"In 2026, algorithm changes will continue at breakneck speed—SEOs who treat updates as learning opportunities rather
than crises will dominate." – Marie Haynes, SEO Expert

Links

Search Engine Journal Core Updates
Ahrefs Rank Tracker Tool
MarketerMilk 2026 SEO Trends
NewzDash Expert Predictions

Description

Master predicting and surviving Google algorithm updates in the AI era. Learn to build algorithm-resilient content,
diversify traffic sources beyond search, and implement recovery strategies that work across core updates, spam penalties,
and AI-driven SERP changes.

Keywords

Google core updates, algorithm resilience, SEO recovery, Helpful Content Update, E-E-A-T optimization, AI Overview
impact, traffic diversification, core update recovery

Summary
This chapter explains how to approach search algorithm updates calmly and strategically. You will learn why quality and user
experience remain the most reliable anchors and how Andy helped sites like ilminster.net, allotmentandy.github.io,
londinium.com, and aquariustaxis.com adapt gracefully to ranking shifts. You will also discover how Andy’s SEO Insider
membership provides early guidance and personalised support during update cycles.

Why Algorithm Updates Matter
Algorithm updates influence how pages are ranked, which signals matter most, and which tactics become outdated. They can
reshape an entire search landscape overnight.

Aquariustaxis.com felt the impact when a local update shifted rankings for service based businesses. Because Andy had built
strong reviews, stable content, and fast loading pages, the site regained and even improved its positions within weeks.

Your quick checks

Keep track of your rankings monthly rather than daily
Look for long term patterns rather than short term drops
Avoid reacting impulsively to sudden fluctuations

Updates are part of SEO, but solid foundations prevent chaos.

https://www.searchenginejournal.com/core-updates/
https://ahrefs.com/seo-glossary/core-update
https://www.marketermilk.com/blog/seo-trends-2026
https://www.newzdash.com/guide/2026-news-seo-trends-predictions-insights-20-global-experts-whats-next
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The Three Pillars for Surviving Any Update
Andy teaches three fundamental principles that protect your site from most algorithm shifts.

Quality

Create content that offers genuine value. Londinium.com maintained strong stability during several updates because its
cultural guides were authoritative, well organised, and helpful.

Relevance

Ensure your content closely matches user intent. Allotmentandy.github.io thrived during seasonal updates because its guides
consistently aligned with what gardeners were searching for.

User Experience

Maintain fast, mobile friendly pages that people enjoy using. Ilminster.net remained steady through multiple updates thanks
to ongoing improvements in navigation and readability.

Your quick checks

Review whether your pages meet the needs of users
Assess content depth and clarity
Test your pages on mobile devices

When these pillars are strong, updates become opportunities instead of threats.

Recognising When an Update Has Affected You
Not every ranking change is caused by an update. Seasons, competitor actions, and new content can all influence
performance.

To determine if an update played a role

Compare multiple pages instead of just one
Look for broad shifts across traffic or rankings
Check if your competitors changed at the same time
Review which types of queries were impacted

Andy often reassures clients that small dips are normal and temporary. Only wide patterns across multiple pages indicate
something worth investigating.

Your quick checks

Track your most important pages monthly
Note any significant patterns
Avoid drawing conclusions from one day of data

Understanding patterns prevents unnecessary worry.

Strengthening Your Content During Update Cycles
Updates reward sites that consistently improve their value. The best defence is to refine your content.

Steps Andy recommends

Refresh outdated articles
Add missing explanations or examples
Improve internal linking between related pages
Expand thin pages with useful details
Simplify confusing sections
Add original insight or expertise

For ilminster.net, refreshing local event pages ensured the site remained the most trustworthy source in the area, even as
ranking criteria evolved.

Your quick checks

Review your top twenty pages twice a year
Identify pages that need clearer answers
Ensure each page fully serves its purpose
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Better content equals better stability.

Focusing on User Intent Instead of Keywords Alone
Search algorithms increasingly prioritise intent. Pages that match user motivations win even when keyword counts are low.

For example, londinium.com improved for travel intent searches by reorganising guides into themed collections instead of
individual standalone articles. This structural change aligned better with user journeys.

Your quick checks

Ask what the visitor truly wants when searching
Ensure your pages satisfy the entire need, not part of it
Group related topics to create smoother navigation

Understanding intent future proofs your SEO.

Reducing Dependence on Fragile Tactics
Tactics that rely on loopholes or shortcuts tend to collapse after updates. Andy helps clients avoid strategies that might
deliver short term wins but long term losses.

Fragile tactics include

Overoptimised anchor text
Thin content produced too quickly
Keyword stuffing
Excessive low value backlinks
AI content without human refinement

Aquariustaxis.com avoided these pitfalls by focusing on service clarity, genuine reviews, and local authority, ensuring
sustainable stability.

Your quick checks

Evaluate whether each tactic adds real user value
Replace shortcuts with quality improvements
Focus on sustainable long term gains

Robust SEO survives disruption.

Creating an SEO Routine That Anticipates Updates
You do not need to chase every update. Instead, adopt routines that naturally align with what search engines reward.

Examples of routines Andy builds for clients

Monthly performance reviews
Quarterly content refresh cycles
Seasonal updates for relevant industries
Annual technical health checks
Ongoing internal linking improvements

Allotmentandy.github.io uses seasonal routines to keep gardening content relevant, ensuring it aligns naturally with
algorithm priorities.

Your quick checks

Plan small monthly improvements
Revisit key pages every quarter
Keep long term plans flexible

Consistent routines keep your site healthy.

When You Need Andy’s SEO Insider Membership
Updates can create uncertainty, especially for businesses that rely heavily on organic traffic. Andy’s SEO Insider membership
gives you direct access to expertise during these cycles.
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Membership includes

Update briefings in clear, understandable language
Priority support when rankings shift
Monthly strategy calls
Action plans tailored to your site
Early guidance on emerging trends
Troubleshooting and performance reviews

You may benefit if

You want help interpreting algorithm changes
You need reassurance during uncertain times
You want to adapt quickly without overreacting
You prefer expert analysis instead of guesswork

SEO Insider is your safety net during volatile update seasons.

Final Thoughts
Algorithm updates are inevitable, but panic is optional. When you focus on quality, relevance, and user experience, your site
remains strong through every change. By building routines, refining your content, and avoiding fragile tactics, you position
yourself for stability and long term growth. And when you want expert guidance, update briefings, and personalised support,
Andy’s SEO Insider membership ensures you always stay ahead of the curve.
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Chapter 20 - SEO in the new world of AI

AI PROMPT

"Generate a comprehensive SEO strategy for a website adapting to AI-driven search engines like Google's AI Overviews
and ChatGPT Search. Cover semantic optimization, entity building, structured data implementation, and content freshness
techniques for 2026. Include case studies of brands succeeding in AI search results and actionable steps for topic
clustering."

Quotation

"As we move into 2026, the key to winning in organic search will be mastering semantic SEO and intent clustering:
building content ecosystems that mirror how AI-driven search engines interpret meaning, not just keywords." – SEO Expert

Links

Sitebulb SEO in 2026 Guide
AI SEO Prompt Recipes Tool
AI Search Trends 2026 Blog
15 SEO Trends 2026 Post

Description

Explore how AI is reshaping SEO in 2026, from semantic search dominance to Generative Engine Optimization (GEO).
Learn strategies to rank in AI Overviews, build entity authority, and thrive beyond traditional keywords.

Keywords

AI SEO, SEO 2026, semantic SEO, Generative Engine Optimization, entity-based SEO, AI search trends, topic clusters,
structured data AI

Why SEO has changed
Traditional SEO focused on ranking for short phrases like plumber Ilminster or London taxis. Today users ask complete
questions such as who is the best local taxi service for early airport runs or what is the most reliable aquarium supplier in
London.

AI powered search systems summarise answers instead of listing ten blue links. To appear in those answers your website
must explain clearly who you help, what you offer, and why you are trusted.

Andy has seen this shift firsthand while improving sites like ilminster.net where local discovery now depends on clear answers
and community relevance, not just keywords.

How AI search actually finds answers
AI systems scan content looking for patterns that match real human questions. They value clarity, structure, and proof.

They look for plain language explanations. They reward pages that answer one main question thoroughly. They pull signals
from reviews, testimonials, and consistent messaging across a site.

When Andy worked on aquariustaxis.com the focus moved from just ranking for taxi terms to answering questions about
reliability, coverage, and booking confidence. This is the kind of content AI understands and surfaces.

The rise of long tail sentence searches
Long tail searches are now full sentences. They sound like conversations.

Examples include What is the best local website for events in Ilminster Who built a fast personal portfolio site on GitHub
Which London brand has a strong historic identity online

Sites like allotmentandy.github.io benefit because they clearly explain purpose, background, and outcomes. This gives AI
enough context to match the site to detailed questions.

To target these searches your content should include Natural language questions as headings Direct answers written as short
clear paragraphs Supporting detail that shows experience and authority

https://sitebulb.com/resources/guides/seo-in-2026-17-expert-tips-predictions/
https://tatbiqit.com/blog/ai/use-ai-for-seo/
https://www.wixseoexpert.com/post/seo-and-ai-search-trends-to-watch-in-2026
https://envisionitagency.com/blog/2026-seo-predictions/
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Reviews are now part of SEO
AI does not just read your pages. It reads what others say about you.

Reviews signal trust. Consistent praise answers unspoken questions. Mentions across your site reinforce credibility.

For londinium.com Andy focused on aligning brand story with external reputation. This made it easier for AI systems to
understand why the site matters and who it is for.

If your reviews are weak or scattered AI has less confidence in recommending you.

Structuring pages for AI understanding
Each important page should do one main job.

Explain the problem. Explain the solution. Explain why you are the right choice.

This structure helps both humans and AI. It also makes your site easier to expand as new questions appear.

Andy builds pages this way so they can be reused in AI summaries, featured answers, and future search formats without
constant rebuilding.

Turning AI change into business growth
The goal of modern SEO is not just traffic. It is being the recommended answer.

Andy’s service focuses on Researching real sentence level searches Rewriting pages to answer them clearly Aligning reviews,
content, and structure Future proofing sites for AI driven discovery

This approach helped sites like ilminster.net stay relevant as search behaviour changed and it continues to drive results as AI
becomes the front door to the web.

If you want your site to be understood, trusted, and recommended in this new world, this is where SEO with Andy moves from
theory to results.

Summary

Search has changed. People no longer type short keywords into Google and stop there. They ask full questions, compare
options, read reviews, and increasingly rely on AI tools to recommend answers. This chapter shows how to adapt your website
for this new world and how Andy helps turn these changes into traffic, trust, and enquiries.
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Final Thoughts
I have been working in SEO, web development and design for over 25 years, and have been able to promote websites
successfully from before the days of Google.

Each website and business has its unique requirments, but the fundementals are the same.

If you think you could use my services, please get in contact

call me on (+44) 07970 807930,

email andy@hireandy.co.uk, or visit:

https://hireandy.co.uk
https://ilminster.net
https://X.com/andylondon
https://www.facebook.com/groups/seoukseo

mailto:andy@hireandy.co.uk
https://hireandy.co.uk
https://ilminster.net
https://X.com/andylondon
https://www.facebook.com/groups/seoukseo
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